


— < 








DAs Bor Bl A Ags Bc 











hat’s black and white 
and Read all over? 


Everybody knows the answer to that ol’ saw—"'a newspaper, of course”. Right, 
and we're talking about a very special weekly newspaper — 
BROADCASTING © TELECASTING—the printed voice of radio and television. 


Now the readership this pioneer broadcasting journal enjoys is something to 


write about, especially when one contemplates these conclusive facts: 


20% — of the newsmen on the air today 
have read BeT since its inception, almost 
? ] “¢ 
25 years ago 


49% of the newsmen on the air today 
have been reading BeT over 10 years 


31% — of the newsmen on the air today 
have been reading BeT over 5 years 


is it any wonder that such a newspaper wins acclaim from coast to coast? Its 
authoritative news, features and editorials are ‘must" reading for everybody 
associated with the most vibrant art in 


America today —radio/tv broadcasting. THE NEWSWEEKLY OF RADIO AND TV 


— + EXECUTIVE HEADQUARTERS 
/BRO STING 1735 DeSales Street, N.W. 
TE CASTING Washington 6, D. C. 


NEW YORK 
444 Madison Avenue 


CHICAGO 


560 North Michigan Ave 
Result of a survey to members of the Radio & 


’ al 

Television News Directors Association. Brochure eo 

6253 Hollywood Bled. 
highlighting the report is available through Wash- 


ington headquarters or the B®T bureau nearest you. Annual subscription: 52 issues $7.00 





Bylines in Ohis Issue 


LTHOUGH his byline does not 
A appear on any article, a key 

man in the production of this 
industrial journalism number of THE 
QuILL was Charles J. Morse, manager 
of publications for the Peoples Gas 
Light and Coke Company, Chicago 
He acted as a coordinating editor of 
the specialized material 
indus 


Charlie, as he is known to 


trial editors from coast to coast, has a 
wide reputation for his 
work. He has been president of the 
Industrial Editors Association of Chi 
cago and the International Council of 
Industrial Editors. During World War 
Il he served as a $l-a-year consultant 
to the U. S. Treasury Department 


association 


Starting with a background of mis 
cellaneous writing assignments in 
advertising and public relations with 
in the Peoples Gas firm, he earned 
seventeen major awards of merit with 
his publication, Gas News, before re 
ceiving his present title 

Charlie, lectured at 
ous universities on publication tech 
attended Northwestern Uni 
versity School of Commerce and the 


Medill School of Still 


studying, he receive his 


who has vari 


niques 


Journalism 
expects to 
of law 


bachelor in June 


degree 

INETEEN years in industrial ed 

itorial work thoroughly 
Walter G. Beach fo: 
“Industrial Editors 
Problems” (page 15). He joined the 
Humble Oil & Refining Co. in 1936 
and for nine years worked as public 
ity as 


qualify 
his discussion of 


Can List Some 


tant specializing in company 
publication work 
Fo the 
I 


supervisor of publication 


last ten years he has been 
managing 
the production of six company period 


icals and a wide range of pamphlet 
and other editorial material for public 
information. Hi taff 


tographers, number: 


including pho 
twenty-three 
He was president of the Society of 
Associated Editors in 1948 
and won that organization’s first “Ed 
Year” 1953. He 
southwestern area 
president of the 
of Industrial 


Industrial 


itor of the 


erved as 


award in 
vice 
International Council 
Editors in 1948 
1951 and a pre ident of 

1952-53 He now edit 

monthly magazine of the 
1947 he won the Burton Bigelow 
Award in the SAIE annual publica 
tions contest and Humble publications 
have 


and in 
ICIE in 
Reporting, 


ICIE. In 


taken many prize: 
Beach, a native of Temple, Tex 
Bachelor of Journalism 
from St. Edward's 


received his 


degres University 
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CHARLES J. MORSE 


in Austin, Tex 
as publicity 


returned 
and 


in journalism for two year: 


director 


instructor 
and then 
became athletic publicity director at 
the Univ of Texas 


graduate there 


ersity while doing 


study 


ANY 
copy national 


tising before joining the 
Ford Motor Company in 1947 figure in 
the understanding of the place of in 


years of experience as a 


writer on adver 


accounts 


dustrial publications in the business 
world which highlights C. H. Dyke 
man’s article, “Reward of the Pioneer 
Offered by ‘Externals’ 
Dykeman, who i 
chief of Ford 
also has written fre 


(page 10) 
now editor-in 
dealer publication 
» lance fiction for 
numerous During World 
War IT he with OWI and later 
with the Air Force as 
officer 

In the all field of 


public ations, his dé 


magazines 
served 
an intelligence 
over industrial 
ve lopment of tape 
the 1954 ICIE 


part of a program de 


recorded critiques at 
conference as 
signed to focus the 
what 
are accompli hing for 


widely 


attention of man 


agement on leading magazines 


business, has 
been acclaimed 
NDUSTRIAL editing 
xternal, has its 


to new 


both 


close 


internal 
and « resem 
blances papering and to trade 
paper editing. But in the 
both types of industrial 


a single 


need if 
publication 
to serve 


company’s interest 


these resemblances can be misleading 
result the 
elop ome entirely 


of his own 


editor 
different 


and as a industrial 
must dev 


techn que 


3 


Garth A. Bentley describes some of 
these in “Industrial Editing Needs Its 
Own (page 11). He 
writes with the experience of twenty 
five 


Techniques” 


editing and 
from the vantage point of an author 
of textbooks on the field. 

Attending Lake Forest College and 
Northwestern University in the mid 
20s, he industrial editing 
after several years of other magazine 
and personnel work. He is advertising 
manager and employe relations direc 
tor of the Seng Company of Chicago 
and editor of its four publications 

He is the author of “How to Edit 
an Employe Publication” (1944) and 
“Editing the Publication” 
(1953), both published by Harpers 
He was first president of the Interna 
tional Council of Industrial Editors 


Re nag re journalism, a term 
that industrial editors much pre 


fer over “house organ,” 


years of industrial 


turned to 


Company 


had a war 
time boom that extended into a post 
different 
reasons. Now it is entering still an 
other trend make for 
harder going but offers even bigger 
says Stewart J. Wolfe 
in “Corporate Journalism Enters a 
New Era of Challenge and Reward” 
(page 7) 

As president of the International 
of Industrial 
extends to Great Britain 
nental Europe, Wolfe is a 
head of trends in this field 
with 


Wi boom for somewhat 


which may 


opportunities 


Council Editors, which 


and conti 
fountain 
He is now 
the merchandising department 
Motors division of Amer 
ican Motors Corporation as manager 
of the sales publication department 
A graduate of Purdue 


of Hudson 


University, 
where he doubled in radio engineer 
ing and journalistic communications, 
he was a news of Station 
WBAA as an undergraduate as well 
as a show director, sportscaster, and 
sports editor and editor of the weekly 
Lafayette (Ind.) 

After college he 
the United 
Indianapolis. He 
technical writer 
Motors and 
Davis & Company 


editor 


Leader 
spent two years 
1941-43, in 
worked as a 
on planes for Gen 
edited the Parke, 
employe publica 


with Press, 


later 
f ral 


tion at Detroit before going with Hud 
on 


S head of the Department of 
A Technical Journalism at Okla 
A. & M. College, Clement FE. 
Trout, author of “Understanding of 
Backs Up Command of Com 
Skills” (page 12) has 
pearheaded development of one of 
the few 


grams 


homa 


Busines: 


munications 


education 

the spe 
field. Okla 
established one of the 


journalism 
that emphasizes 
cialized aspects of the 
homa A. & M 


pro 





first trial editing 


Oklahoma 


has 


indu 
with 


Trout 


sequence 
hi Year 
Profe Or 


iltural Experiment 


During 
A. & M 
College 
Station 


lications depa! 


been 


As 
and Agri 


editor and head of the pub 
tment He ha been 
secretary Society of Associated 
Industrial Editor nee the 


tion of that 


of the 
organiza 
group on the A. & M 
campus in 193% He repre 
in the Interna 
Editor 


constitu 


organization of the 
of Industrial 


an of the first 


tional Council 
was chi 
committee and the first 
that group. He i 
man of the ady ory 


pre dent and I 


uirn 
tional 


tary of now chair 
committee of 
charge of the 


library 


past 
ICIE 
in Stillwater 

He also direct 
industrial 
at A. & M., the 


wa he ld last 


MERICA’S corporation must 
A have some excellent reasons fo1 
S100 000.000 a vear 
into both internal and external indu 
trial They have 
John former pre 
of the 
trial 
important in 


lish 


record and reference 
hort 


offe re d 


ion of which 


the one wet \ 
course for editor 
ninth se 


month at Stillwate1 


putting more than 
publication and 


Earl Davis, a ident 
International Council of Indu 
Editor list the 
Why Corporations 


( page 8) 


ome of more 


Pub 


Pe riod i | 





A POSTMAN'S 
REMARK ADDED 
$2000 TO MY 
INCOME 


By a Wall Street Journal 
Subscriber 


} 














sented SAIE 


Now editor of Shell Progress, mai 
keting publication of the 
pany, Davis lives and 
York City. He is a 


ington, II] 


big oil com 
works in New 
native of Bloom 
who wa 
journalism at the University of Wi 
consin and added a master’: 


English at the University of Michigan 


graduated in 


degree in 


He has 


tor been a 


like many industrial edi 
newspape! 


English, edited pulp 


magazines and free-lanced as a writer 


reporter. He 
has also taught 
He is a former president of the House 
Institute York 
sent a member of the e 


of the ICIE 


Magazine New and 


at pre xecutive 


committees 





From Quill Readers 


Editor, The Quill 
How 


ican 


Ame! 
pape! 
are held down by 


idea so 


fortunate it is for the 
and for new 
copy desk 
with 
those expre ed by 
Do Jerry 
Staff? 


language 
that few 
editor restricted a 
Donald J. Soren 
Verbs Torrent 
QumLL, February 


suilt 


(THe 


sen in 
From 
1955) 

Any 
communicating the idea 
use it Every 


unless ¢ 


language has the function of 
of those who 
people is a changing 
xtinct. A language will 


peopl change 


pe ople 
change a long a 
Latin i 


vithout 


not called a 
reason Mr 


ently would 


dead” language 
Sorensen appar 
immobilize our basic 


communication resource by 


keeping 
a sharp eye peeled on yesterday 

They know 
more power! 
colorfully 


meaning. To say 


most editor 


Not so 


made” word can often 


fully 


pre ‘ 


and more convey a 


that a 


a meeting immediately 


man 
chaired pre 
ent a 


which i 


man 1 


picture of a man In action 


actually the case if a chair 
that a 


ided” carries (to me at 


doing his job. To say 
man pre 
least) an implication of a man re 


holding bac k. That 


course but it done 


tricting and 
true, of 
creative purpose a purpose 
truly described by 
than by “presided 
On page 9 of the 
Quit, Arland 


gue timating 


more chaired 
ame issue of Tt 
Meade poke of 
which nine or ter 


papers are still being 


pl inted in Iraq 


else to find a 
vlorful 
) convey the meaning Mr 
Meade intended 

Certainly no 


a lazy 


coined 


you or anyone 


more concist accurate or c¢ 


wa' to 


hould 


get away 


editor permit 


writer to with a 
vord or phrase when what 
intended to be aid can be more 
yed another way. By 
no editor ] 


should per 
mit h mr iy to he lazy by 


accurately conve 
the ame toker 
automat 
lling a word because it 


ally blue-pen 


isn't in the dictionary 
Journalism is in the firing-line 

the continuing effort to keep our lan 
growing. Mr. Soret 


ubmit 


guage vital 


pencils.” I'll bet they’re 
tho e pencil 


only using 
to imaginate the new ex 
pressions which will be decried in 
1984 

Dave Miller 


Pittsburgh, Pa 


Editor, The Quill 

Donald J. Sorenser fuddy-dud 
died” an article and “agented” it suc 
cessfully to THe QuImLL, as far as I’m 
(“Do Jerry-Built Verbs 
Staff? February 


concerned 
Torrent From 
1955.) 

like him at 
they 


well “cow 


If more copyreader 


tempt to “un tyle” the writing 


ee, we “write! 


boy” 


’ might a 
out of the business 

Any 
quote Sorensen (oof!) who 
to make hi 
by using phrases as suggested He 
lived like a cowboy in 
would be “lorgnetted” by 


writer “worth his salt to 
would try 
article more interesting 
Arizona 
the reade1 
and “autopsied” by the profession 
3ut thanks to Tue Quit for having 
article like 
the 
hope 
Jim Cowan 


the 


thi Gives us 


guts to “agent” an 
who plug holes in 
roof with rejection slips, a new 


Waseca Minn 
Editor, The Quill 

I want to commend THe QuILL and 
its contributors for 
project 


alled 


helping me in a 
completed last month. I wa 
addre ind 
New 

before a church group. My collection 
of Tue Quit for the last five year 
furnished me with plenty of material 
and | talk almost 


on articles read in the ma 


upon to give an 


answer questions on ~ Ethic ir 


based my entirely 


gazine. Oth 
er material was gathered from pe! 
mal experience 
The various Sigma Delta Chi F: 
dom of Information 
and I 
breaking down bart 
These articles offer a 5 
to fight 
to information 
Max Guttman 
News editor, WDAY, In 
N. D 


report 
valuable wish the comm 
uccess in 
new 
tev 


gathering mean 


acce 
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THE QUILL 


A Magazine for Journalists 


Vol. XLIII Founded 1912 No. 4 





The “House Organ” Grows Up business, but that. the employe had no particular right 


to know about the business 

EARLY twenty years ago, a printing concern in New All the time the employe was cloaked in his mantle of 
York City decided to conduct a survey of “hous« ignorance, his employer happily took for granted. his 
gan It was a fairly bold venture, since nobody devotion to the corporate cause. Some of these manage 
had ever done it before and certainly nobody knew ments have now been fitted with new glasses, with the 

where to start rose-tint gone from the lenses 
Some of the findings have a special interest today The modern publication for employes has point and 
Back in 1928, the survey disclosed, there were some 575 purpose. It talks company business—not always to the 


hous« organ F y are now known ndustrial final penny of income but in terms of what's going on 


publication i I United Stats Most of these ul The progressive management now acknowledges the 

vived the market crash of '29 for a few months at least natural, healthy interest of an employe in the concern 

but by 1933 there were only 280 left. Today, reliable re« for which he works 

ords show more than 6,000 industrial publication The modern employe journal talks end product uses 
Twenty years ago the lonely members of the industrial o that the employe will understand and appreciate the 

editing brotherhood met informally to discuss ways and final applications of his own work, and be able to identify 

means of trimming production costs and how to make a himself more closely with it. It faces up to the problems 


deeper dent in the mind of manage of competition and the maintenance 





ment. Today two k: rge and progressive - Tr or ¢ uality 
: —- Robert Newcomb of Chicago, guest = 

national association with dozens of . : : P > , The president's editorial, at one 
editorial columnist in this special 


number of The Quill, is one of the : 
are building a new f \ : poll | climbing fast into reader 
successful man and wife team of 
er-employe communici . " favor. Once the chief executive shed 
es : Newcomb & Sammons, consultants 
The critic who scoffs ; ; I 3 : . the banal generalities and pinned 
on industrial publications. 


affiliated local and s« time the low item in the popularity 








rgan a n instrumen hee! himself down to specific discussions of 





ocial gossip these days hasn’t been li direct, personal interest to his em 
tening to the tune k \ addition, magazine for ployes, he began to build the loyalty he had always 
external consumptio1 ( al personnel] tockholder thought he had 
customers—a oming more numerous and ; The good employe publication editor hasn't dropped 
lot better out his columns of personal news. He has simply im 
Management associations are paying more attentior proved the quality. He insists that news items about 
to the broad art of communication. Schools of journalism personnel be neu not a rehash of shop chatter 


have idded company pub ication editing to the curricu 


lum. The editor who once looked upon such a job simply y the internal o1 employe publication has moved for 
ng tone to something better, now often find \ 


ward, the external publication seems to have leaped for 

career by remaining an ! ward, With management's sometimes exclusive attention 

on sale the external publication has been favored by 

ese ul l Oo mploye type olf industri pi looser expandabl budget Today many of the external 
lication far outnumbers the external type, it! ( ack up vith the better general magazines 

ible te k fir hat direction. Although it would The career industrial editor builds his job by building 

heartening t ecord that the unusual growth of th his responsibilities. No longer does he edit the magazine 

ye publication has resulted purely from manage olel he work on management newslette: bulletin 


lation boards, the employe annual reports, handbooks 


ome new interest n better employs re 
t. For the | trides made by the The alumnus of the shipping room, once ordered to 


n twenty ars, the editor u lay aside his hammer and stencil and assume the editor 
wth of unions with an assi hip of the company house organ,” has long since gone 

ark tras He has been replaced by the individual with greates 
cherished iew li 00d employ professional competence. His goal is the achievement of 
true industrial harmony, and he isn’t going to let the sun 


eve topertT NeEwcome 
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HOW TUBE 
EXTRUSION WORKS: 





1) A heated billet of metoi “A 


is inserted in the press 





2) Ovter rom 8B presses on the 


billet, holding it firmly in place 











3) inner rom CC" pierces billet and 
projects the yh the die, ejecting 
part of the met displaced 








4) Outer rom pressure on billet is 


increased, forcing the metal through 
the opening between the inner rom 


and the die, forming the tube 





This new extrusion press is delivering 2,300 
tons pressure; transforms 8” and 10)” solid 
billets into heavy-walled tube from 24," to 
7” outside diameter, at the Waterbury plant 


of The American Brass Company. 


TUBE OF 1000 USES 


It’s a versatile product indeed, this heavy-walled Anaconda 
Tube, shown here starting its journey from the giant 
extrusion press that shapes it into being. This tube may be 
made of a number of metals . . . brass, bronze, or a wide 


range of high-strength copper-base engineering alloys. 


Its destiny may be as a long-liv« d condenser tube, withstand. 
ing extreme temperatures or corrosive clements in steam 
power plants or oil refineries. Drawn to whisper-thin 

sizes, it may serve as the radio antenna on your Car. 


Or, it may end up at sea as a heavy-duty salt water line. 


To produce this talented tube in greater quantity, and in 
a broader range of sizes and alloys, The American Brass 
Company, an Anaconda subsidiary, has just installed three 
heavy-duty extrusion presses similar to the one shown 
above. With a double-action power of 2,300 tons, this 
mighty molder of metals typifies the “do-it-better” 
philosophy that underlies all of Anaconda’s efforts to 
serve American industry. 64290A 


The American Brass Company 
Anaconda Wire & Cable Company 


Andes Copper Mining Company 
Chile Copper Company 

Greene Cananea Copper Company 
Anaconda Aluminum Company 


COPPER MINING COMPANY Anaconda Sales Company 


International Smelting and Refining Company 
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Stewart J. Wolfe, the current presi 
dent of the International Council 
of Industrial Editors, is manager of 
sales publications for Hudson Motors. 


ORPORATE journalism at mid 
C century is beginning to create 

more opportunities than the 
field. This trend has only 
ible 1946. Today 
there are, in general, higher earnings, 
more 


newspape! 
become VI since 
and 
challenge for industrial edit 
ors than those in any other phase of 


possibilities probably a 


greate! 


work involving the printed word 
Although so-called “house organs” 
did not originate until 1840, a gradual 
growth took place until by 1941 there 
4.000 company 
field 
There 


organized group 


about 
tions. It 
co-ordination 


were publica 
little 
many 
of industrial editors 
dedicated to stimulating the 
profession 

Today 


pany 


was a with very 


were not 
such 


there are almost 10,000 com 
More than 6,500 


directories. Some be 


public ations 
are listed in 
cause Of company 


poli Vy prefer to 


remain unlisted select 
group of individuals within the com 
selling for that 
Others have circulations 


make 


directed to a 
pany or company 
whi h would 
major 


ne wspape ! publishers 


green with envy 

The almost phenomenal growth in 
company 
started by 


postwar 


publication: 
World 


trend has 


really 
War II, yet the 
continued at an 
even more rapid pace. What 
this rise essentially different 
and unique phase of journalism? 
Production World 
War II production 
management communicate 
Word of bulletin 


were prime methods of prewal 


was 


caused 
of an 
was the key to 
victory To get 
had to 
mouth 


and boards 


com 
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Corporate Journalism 
Enters a New Era 


Of Challenge and Reward 


By STEWART J. WOLFE 


The president of the International Council 
of Industrial Editors traces the war and post- 
war rise of the company publication and cites 
trends that make it more important than ever. 


munication but such methods did not 
proper 
pation and recognition 

Hence 


employe 


convey the sense of partici 


management turned to the 
However, the 
stumbling block here was manpower 


publication 


There were not sufficient trained in 
dustrial editors 
One result was 
felt need for 
meet together to improve the 
of the profession. A meeting was 
called in Chicago in June of 1941 to 
draw up plans for a federation of 
industrial editors. On October 8 of 
1941 a second held in 


conjunction with the annual meeting 


of a 


editors to 


increase long 
industrial 


level] 


meeting was 
of the employe publications section of 
the National Safety Council. Thus 
was born the National Council of In 
dustrial Editors 

Since that 
grown tremendously. By adding Cana 
dian, West German and English asso 
ciations, 3,260 
members in some fifty-six associations 
and chapters in the United States 


Canada overseas. It is interna 


time the council has 


there are now over 


and 


tional in name and fact 


AS World War II years passed, the 
need for morale and the indus 
trial publication bring the 
birth of These 
in turn required the services of an en 


New: 


helped 
some 2,000 war babies 
tirely group of editors 
that also in 
dire need of manpower. As a result 
many editors were drafted from other 


new 


papers, at time, were 


parts of management and the results 
often print 
Company publications 


showed in 
stressed mo 
rale and 


printed storie pictures of 


company personnel 


armed services 


serving in the 
Often the publication 
carried an entire series of special 
material from Washington which add 
ed to the personal impact of the tie 


in with employes 


across 


need for 
many of the projects undertaken by 


Because of the secrecy, 
the company could not be publicized 
in the magazine. This left editors with 
a limited field for their 
Many publications were such a hodge 
podge of what not to do with the 
printed word that the old New York 
Evening would 
put to shame by the wonderful typo 
graphical innovations of clerks 


imaginations 


Graphic have been 
who 
were now editors 

Yet there 
company 


lished 


plished an excellent job 


estab 


was a stratum of 
well 


which 


publications, 


before the war accom 


T was natural that, with the end of 

the war managements came 
to the that the 
would see the end of the war-inspired 


many 
conclusion new era 
company publications and the pseudo 
back to 


not related to journalism 


editors could now go work 
Companies 
cation: At 


unions 


publi 
time 


began dropping 
about the 
make 
Management at 


same 
unusual de 
first could 
only negotiate through the industrial 


began to 


mands 


relations department. A pressing need 
for getting the management story 
completely eliminated the drop 
ping of company publications and es 
tablished a rising trend which shows 
no signs of slackening to this day 

Sut this was 
agement demanded more of editors 
The clerks fade from the 
picture, replaced in part with a group 
of vigorous had 


schools 


peacetime and man 
began to 


young editors who 


graduated from journalism 
But even these were ill prepared for 


the task ahead 


tials of reporting a story but manage 


They knew the essen 


ment needed 


The 


in two directions 


more 
need was for communications 


First 


customers 


to employe 5 


dealers and 


§ alesme n 


(Turn to page 16) 
































Internal or external (and sometimes both), the industrial publications 
have very specific purposes. American management would hardly spend 
more than $100,000,000 a year on them if there weren't good reasons 


Why Corporations Publish Periodicals 


HEN man 
budget for 


ical call it 


agement set up a 
a4 company period 
an industrial pub 


lication, a house organ. or what you 


will that management l properly 


motivated by either, or both, of two 


highly practical purposes 


1. An increase in the black-ink bal 


ance 

2. A decrease n the outlay for 
aspirin 

Management won't put it in those 
word but the idea behind them i 
fundamental 

Ask any well-assorted group of 


about the 
of the if publication 


industrial editor purpose 


likely 


ranging 


and you re 


to get dozen of answet 


from promoting unity within the or 


ganization to helping our salesmen 


ell more of the product In most 


case they will be well-reasoned 
honest statements of purpose—but 
fragmentary, like a blind man’s con 
cept of an ele phant Most of them boil 
down to making-and-saving money 
for the company, or improving the 


company’s relationships with the rest 


of the world or a combination of the 
two 
John Earl Davis is editor of Shell 


Progress, oil company marketing pub 


lication, and past ICIE president. 


By JOHN EARL DAVIS 


Exception: if an industrial editor 
tells you that hi 


tain the 


purpose Is to ente! 


readers, you may raise a 


polite eyebrow. In this field entertain 
ment is a technique, not a purpose 
Here is a very differ 
between the industrial publica 
tion on the one hand, and the daily 


significant 
ence 
the popular newsstand 
other. Joe 
may put down his nickel for the Eve 
ning Banner just to read the comic 
and the 
umns, or hi: 
a slic k 


or skim over the 


newspaper or 


magazine on the Citizen 


port and the gossip col 
four nickels for 


weet kly ju t to read the 


three or 
fiction 
pictures. In buying 
entertainment, a uch, he 
take whether 
stuff or not 


house 


increases 
the publisher he read 
the seriou 

But the 
culated for 
vertising 
in the 


Thu it ha no busines 


publication is cir 
free it does not ell ad 
it has no source of revenue 
commercial-publication sense.” 
with ente1 


tainment, except as the entertainment 


contributes toward achieving the pub 


lication’s fundamental objectives. Oth 
erwise there would be no point in 
the expenditure of more than $100 


000,000 a year on such publications 


N return for it 


management 


publication dollar 
gets a medium of com 


munication—a $25 word in busine 


and industry these day So far, of 
course, nothing unique. Everybody 


communicating. one way or another 
But here a di 
The daily 


eral circ ul ition 


tinction for you 


newspaper and the gen 


magazine, by and 


large use a catter-gun something 
for everybody Sut the company 
ponsored periodical uses a rifle 


It i 


selective 


directed toward a pecifi 


reade hip comprising one 


or more of the publics that the com 


pany wants to reach employe stock 
holders, dealer customers. and peo 
ple considered “thought leade1 

In establishing communication wit} 
these various publics, the industrial 


publication has two proper function 


to inform and to persuade on behalf 


A very few industrial publications accept 
paid advertising, or make nominal charges 
for subscriptions but the resulting income 
is probably not enough even to cover pro 
duction costs 


of the that bills 
These two functions are highly spe 


company pays the 


cialized, and they are joined in death 


less wedlock. Management—and ed 
itors—are rapidly learning that you 
can’t persuade without informing 


And there is a rare sight of persuad 
ing to do in the pursuit of (1) more 
income at less cost; (2) assuagement 


head 


of « ourse, 


of some painful management 
(In the last analysis 


these two also become one.) 


aches 


Persuasion to what? Persuasion to 


thinking and action favorable to the 
Sor ial 


company, its products, and a 


political-economic climate in which it 


can thrive 
Take 


dustrial relations 


the field of personnel and in 
Management want 
to persuade 


employes to certain 


points of view: that the company is 
that its 


poli 1es 


a good company to work for 
products are excellent it 
sound, its cause just 


Management wants to persuade em 


ployes to certain lines of action: good 
work habits. reduction of waste. con 
tant regard for safety. honest work 


manship to protect the integrity of 
the product, and a readiness to 
well of the 


employe happens to be 


peak 
company wherever the 
So management invests in a mouth 
known as the 


piece internal o1 per 
onnel or employe publication. If it’s 
good, it tells the employes the things 
they need to know and want to know 
about the company, its policies, its 
product its manufacturing opera 
tions, its outlook for this year and 
the years to come 
\" may—and usually dos give them 
significant news of their fellow 
employes: achievements on the job 


their 


milestones in 


and in communitie 
thei: 
these are interesting to 
The 
kind is good for employes 
and that high morale makes 
for productive workers 

Finally, the 
tells employes why good work habits 
satety 
and so on, are profitable both for the 


important 
lives so far as 
large groups 


of readers theory is that news 
of this 
morale 


internal publication 


reduction of waste, regard for 


company and for the employes them 
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the rising fortune 
Pont’s employe 


court. The theme is that the company is living right. The 


elve Th l the begir n in tact 
it is the essence f persuasior 
Anothe kind « internal publica 
tior more h ghl pe ialized and 
potential! e! useful—is the one 
directed ecificall toward ile ner 
Its functior re to keep them in 
formed about the « pal market 
ng pe Y ind il it pl duct im 
t timulate and help them in lling 
and il KINng vith deals The u 
it I ter? I n be us¢ t it 
cir tion within th npa! thi 
pub tior prope function « 
market ther than ¢ | el 
N \ r it inne I Ma ive 
ment t persuade ust er 
nd ect that t auc 
el! f pot f i¢ lited 
to the ed It wv ts to persuade 
deals t tock idequat a pla 
irrestir ell effect 
Do I ere tw est in i e2 
ternal 1 ithnplece ne tn oh ou 
de the company: in this case 
I ketir I Dn { TI | iblic: 
tion tells what the produ whi 
tw r the custome (ofter 
te nat it hi ne ft other 
cust é ) row the ( mpar er 
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magazine 


A corporation magazine devoted to external selling, Steelways 


three generations 


(right) 








No” looms another problem: pub 
lic relations. This begins, natural 
behav 
ident of the Shell 


ly enough, with 


H. S. M. Burns, pre 


corporat io! 


| 

Oil Company y Public rela 
tions is living right and letting peopl 
KnOV pout it The first half of that 

up to management; the second half 
] the editor baby 

Oka Management want to per 
uade all kinds of people to think well 

d speak we of the company—and 
of the indust: and of Industry it 
elf—in the pre in the smoking 
car, in the school everywhere. It 
vant to per ae voter! and law 
makers to reject unfriendly legisla 


persuade regulatory 


that the 


agencies company is acting in 
the best public interest. It wants to 
persuade tockholders that their 


BETTER 


Al 


c 


. 


VING 


YEE MAGATINE OF 


wT OF NEMOURS & 


Chicago Street Scene 


SETTER Livine 


DEC. 3, 1954 


See Page | 





(left) hooks a _ better-standard-of-living story to 
of a family whose working lives are rooted in the industry. Du 
devotes its cover and eight inside pages to the firm’s vindication in 
implication is that it’s a good firm to work for. 
ice make the product more effective money is being well and wisely used 
If it’s directed toward dealers, the 5o management invests in another 
publication also tells them how to external mouthpiece—or adapts the 
sell it, how to treat custome how personnel or (more rarely) the mar 
to run their places of business more’ keting publication to this further 
profitably. Information first; then per ramification of purpose 
uasion—buy, buy and sell pread In any event, the editor takes a 
the word bead on the targets indicated and 
let loose with more’ information 
about the company, the industry, the 


econom tem; about how people 
associated with the company live and 
work: about how society is benefited 
by the products and the skills and 
the ictivities of the company 

This kind of publication may some 
time appear to go far afield from 


the fundamental purpose of all indu 


trial publication yet alway 


at least implicitly 


category 


and if 
skillfully 


the company is living right 
about it may be direct o1 
modest or plush; but 
is the number-one function 
And that goes for any 
industrial publication. If the « 
ha a good story to tell 
editor tells it hone tly and 
the job of persuasion is half 


(Turn to page 14) 


there it 


the theme that 


Telling 


indirect 
telling about it 


of 
ompany 


the 


don 














Ford 


Dykeman is editor-in-chief of 


Company dealer 


T has been 
great many 

ize what a properly edited maga 
zine can do for a 
tion. In this I include some of those 
the bills 
article I 
field of 
called 


publications. 


that a 
individuals fail to real 


my observation 


business organiza 


who foot 
In thi 
self to the 


commonly 


will 
industrial editing 


This is 


confine my 


external,’ 


the only field in which I have had any 
experience, It does not imply that I 
think any the le highly of the “in 
ternal” or employe publication 

By “external magazines I mean 
those publication which are edited 


the 


Good examples of the con 


for dealers or their salesmen or 


customer! 


sumer or customer publication in 
clude Ford Motor Company’s Ford 
Times and Lincoln-Mer« ury Times, 
Chevrolet Friends, and Buick’s 
Folks 


Most of these 


magazines are famil 


iar to you, no doubt, for their circu 
lation in many instances rivals that 
of general magazines sold on the 
newsstand These martly edited 
colorful magazine are frequently 
called “low pressure,” or “long range,” 
“goodwill builder and usually are 
paid for by the dealer 

The interesting thing about these 
consume! MARAZINGCS 18 that they are 
able, because of their tremendous cir 
culation, to buy the work of top writ 
ers and illustrators and—more often 
than not—top editorial talent as well 


Many of the 


equal those paid by the national mag 


alaries paid these editors 


azines 
In these consumer magazines one 
finds a variety of editorial arrange 


There's more than gold to be found in some 
phases of the industrial publications field. 


Reward of the Pioneer 
Offered by ‘Externals’ 


By C. H. DYKEMAN 


ments. Some are edited by a staff of 
editors who are a part of sales and 
advertising force. Others are placed 
Still others 
may be set up under a separate edi 
torial establishment outside the com 
The very multiplicity of these 
arrangements suggests the confusion 
in management's idea of their func 
tion. 

It would apparent that the 
best editing is done where there is 
the maximum amount of freedom in 
editorial This 
course, that the editor is thoroughly 
familiar with the management of his 


under public relations 


pany 


seem 


direction assumes, of 


company and its major aims and ob 
jectives. After all, 
are supposed to win the consumer 

The 


come! 


these magazines 


consumer Magazine Is no new 
Ford Times, for example, was 
begun as 
in 1908 


changed a 


a pocket-size magazine back 
Although its format 
number of 


has 
still 


times, it 
keeps rolling along 


SECOND classification of “exter 

A nal” magazine is the one edited 

for the dealers 
the product 

These 


those in 


and salesmen who sel] 


but 
prung 


likewise not 
the crop which has 


World War II are so 


different in 


are new, 
up ince 
plet ly 


ance and 


com 
concept, appear 
that they bear lit 
tle resemblance to their predecessors 
It is that 
een many of these magazines 
the best of 


function 


unlikely you may have 


unles 


by chance, for these are 


filled with such helpful information 
that the company gives them a “con 
fidential” classification 

The editors of these new style 
dealet publications are themselves 
typical of the skillful editing being 
done on these magazines today. On 


the staff of one dealer magazine with 
which I am acquainted are three men 
with advertising agency backgrounds 
one former public relations director, 
a layout man from a national maga 
zine, a managing editor from one of 
the big national magazines, a couple 
of men with big city newspaper back 
ground, and a production specialist 


These dealer or salesmen magazines 


require a very great knowledge of 
the affairs of the company manage 
ment, as well as the marketing prob 
lems facing their sales and advertis 
ing people. This means that the editor 
must be mature, capable and able to 
command the respect of the execu 
tives with whom he must have con 
tinuous contact, This, it seems to me, 
is one of the most rewarding aspects 
of this kind of industrial editing 

Here are a few of the things such 
an editor must do if he is to turn 
out a respectable job of editing publi 
cations for the dealers and salesmen 
who handle the products of his com 
pany: 


He must attend every sales meet 
ing, not asa policy maker but as .an 
intelligent observer 

He thoroughly familiar 
with the field sales organization and 
the men who direct it. 

He continual contact 
with dealers and salesmen in the field. 


must be 


must be in 


to all these, an editor 
should know the manufacturing and 
well as the 


stylists who work with advance prod 


In addition 


engineering people as 
uct planning on tomorrow’s products 
He must know members of the legal 
department and what can and cannot 
be put in print 
name, 


over his company’s 


All of these responsibilities which 


I have indicated are desirable and 
highly necessary, yet today a very 
small percentage of American busi 


nesses grant an editor this considera 
tion As 
prove their value 


dealer-salesmen magazines 
and they are prov 
ing it by showing the seller how to 
millions of worth of 


move dollars 


goods—these editors will become even 
more important men in industry 
I said at the that few 


members of management really know 


outset too 
what a skillfully edited magazine can 
do to keep their dealers on their toes, 
and show their salesmen how to sell 

and I really 
The fault 


it is the fault of management 


mean sell—their product 


is as much the editor’s as 


(Turn to page 18) 
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Employe publications may read like weekly 
newspapers and customer magazines parallel 
a trade paper. But such resemblances can be 
misleading. To serve one company's interests 


Industrial Editing 
Needs Its Own Techniques 


By GARTH BENTLEY 


HE employe publication has often 
been the country 
weekly and the external, or 


compared to 
cus 
tomer publication, to the trade paper 
These comparisons are justified to a 
certain degree but beyond that there 
are differences which demand vastly 
different editorial techniques 

The 
ploye paper both carry news of cur- 
But the latter 
has other functions which overshadow 


country weekly and the em 


rent interest to readers 


at least in the eyes of the sponsor 


ing company—its news function 
The employe paper must sell the 
company a to work; it 


must enlist cooperation with manage 


a good plac ‘ 


ment in obtaining more efficient 


pro 


duction, reducing absenteeism, pro 


moting safety and increasing em 


ploye pride in the company’s prod 


uct. It has become management’s 


most effective means of communica 
tion with worker 

The trade pape! and the company 
external publication have a common 


goal in informing and educating their 


reade! But the company-sponsored 
journal published primarily to pro 
mote the special interests of one com 
pany and extend the market for its 


product or services 


Consequently, the industrial editor 


approaches his task with an entirely 
different viewpoint from that of the 
editor of a publication supported by 
subscriptions and the paid advertise 
ments of many companies. The spon 


sored publication is judged by the re 


J 


sults obtained through its editorial 
content—a _ situation which places a 
much greater burden on the shoulders 


of the editor 
To the 


company 


of a 


garded 


editor 


uninitiated, the 


publication is often re 


as a combination of tub-thumper 
huckster, propagandist and apologist 
for business excesses, And it must be 
admitted that, in some instances, he 
is o regarded—and used—by the 
management that pays him. But in 


the vast of cases he is ful 


majority 
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filling a legitimate business need 
An efficient editor, while he may 
employ some of the proven devices 


used by public relations, propaganda 
and advertising, must combine these 


techniques with the best editorial 
practices of the newspaper and the 
magazine. And where none of these 
supplies the answers, he has been 


forced to invent new techniques 
Where the publicity and the adver 
their effective 
ness upon the impact of each individ 
ual pre the 
publication is 


tising campaign base 


sentation, influence of a 


company directly pro 
portional to the reader acceptance it 
has built up over a period of time 

thu 
the primary function of the 


industrial editor 


Creating reader acceptance 


become 


He does not have to 


worry about distribution since his 
circulation is pre-determined, He 
knows that his readers have a basi 
of common interest (employment by 


the company—or distribution, use or 


potential need of its product or serv 
ices). His editorial budget i provide | 
by the company and is not dependent 
on the efforts of space salesmen 

But the industrial editor does face 
the problem of turning those who 
receive his publication into regular 
readers of it. He must establish the 
editorial integrity of his paper and 
gain ifficient reader confidence to 
assure each issue a fair hearing 

HE industrial editor courts reade1 
T hip in two wa First the appea! 
ance ol the publication must b 
planned to invite closer examination 


to arouse interest in it content to 
that 


omething worth reading. Second, the 


impre ion here ] 


content must be planned, written and 
edited to appeal to hi 
of pote ntial reader 


spec ial group 


Some editors place heavy emphasi 


on appearance, using carefully 


planned covers, engaging professional 


help on page layouts, using interior 


color and lavish art-work Large 





Garth A. Bentley is advertising man- 
ager of the Seng Company of Chicago. 
He edits its four publications. 


organizations, such as the automobile 


companies whose publications are 
sent to hundreds of thousands, pro 
publications which 


compare favorably in appearance with 


duc e company 


any general magazine. As a rule, 


ponsored magazines directed to con 
umers, customers, independent di: 


will 


greater emphasis on appearance 


tributor and prospect place 
than 
one that goe 


The 
hi publication 


only to employes 
that 


credit 


knows 
must reflect 
A sloppily 


mue h 


industrial editor 


on it produced 


the 


ponsol 


issue would make ame 


ion on 


impres a prospective customer 


a salesman who called in a dirty 


shirt So the 


editor devotes as much 


of his budget as he can to improving 
the appearance of each issue. And 
if his budget is modest--he make 


planning and ingenuity substitute for 
artwork, The 
ples are typical of the 
used by the 


Covers are 


folloy ing exam 
spec ial tech 
editor 


nique industrial 


planned to emphasize 


ubjects of common interest to the 
readers, to arouse curiosity or to ad 
vertise ubtly the busing of the 
ponsor. It is not enough, for exam 


ple, merely to show a product on the 


cover of a sales magazine. Instead 


the editor selects a picture or drawing 


vhich show the product in use 
Page layouts are planned not a 
works of art but as aids to readability 


Headlines point up the importance of 
the story and the page arrangement 
are planned for easy reading. Type 


election is made on the basis of 
legibility 


(Turn to page 18) 
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As a training program develops from the experience of some successful 
editors in the field of industrial journalism, it becomes apparent that 


An Understanding of Business Aids 
Command of Communications Skills 


ENERAL agreement on the kind 


of training needed by indus 


trial editors is crystallizing out 


of the experience of successful edi 


tors in the field, The International 
Council of Industrial Editors has out 
lined what it believes should be in 
cluded in college training for the in 
dustrial field, and the colleges them 
selves have begun to adapt curricu 


lums to the needs expressed 


Following the cone ept of specialize d 
journalism, thi 


plan emphasize a 


knowledge of busine as usually in 


cluded in college commerce course 

and a feeling of belonging to the in 
dustrial community. The commerce 
background fits because most indu 

trial publications are sponsored by 
busine and industrial firms. Along 
with the background is included train 
ing in the usual journalism skills of 


news recognition, writing, editing 
and production of publications 
There has little 
ing for industrial editing in the past 
It has developed without formal prep 


aration by the 


been direct train 


and without 
Editors 


prin iples for the sur 


editors, 


recognized have 


principles 
established the 


cessful publication largely by trial 
and error. However, industrial editing 
is based on specialized journalism in 
both training and practice 

Probabl most industrial editors 
have had training in journalism, eith 
er formal, in school, or practical on 
newspapet or magazine The y have 
found in many instances that thi 
training and experience did not fit 
them to meet all the needs of their 
industrial re pon ibilities 

The difference was largely a mat 
ter of evaluation. The purpose, and 
therefore the material and the way it 
was presented, was different from that 


of the newspaper. For the newspaper 


the criterion largely what the read 
er will buy 

The approac h of the capable indus 
trial that the 
has information for a 
ence which is 
of them 


cated. As 


editor is organization 


audi 
of importance to both 


certain 


and needs to be 


John B 


communi 


Clark, director of 


By CLEMENT E. TROUT 





At Oklahoma A. & M., Prof. Clement 
Ek. Trout 
training in 


classroom 
specialties. 


has pioneered 
journalistic 
industrial relations 
craft, Inc 
International 

Editors in 1953 


Northrup Air 
Calif., told the 
Council of Industrial 


Hawthorne 


journalist, 


bites the 


Everybody who is a 


knows that the man who 
dog is T1@WwWs Ei erybody who isa good 
that the 


is also 


industrial journalist knows 
who bites the 


Our 


dog man news 


has 
build 


just 


ou rnalist 
himself 


learned 


industrial 
that he 
the news He 


the very 


learned must 


has that 


fact a man works for the 
company 8 news 

An industrial publication is rather 
an instrument for the specific use of 
the industrial organization which 
sponsors it and for the people who, 
with that 


one way or another, deal 


organization specifically 


College then, would in 
clude the usual journalistic skills of 
writing 


training, 


editing, reporting, and pro 


supporting back 
ground in the field of commerce. Such 


duction with a 


topics as economics, business organi 


zation and finance are fundamental 
The purpose is to give the individ 
ual factual 


with the 


information, an identity 


industry, and communica 
tions skills to use as tools in perform 
Then a study of the 


purposes, values and methods used by 


ing a service 
industrial editors to achieve the func 
tions of the 
thesize the 


“instrument” will 


Othe: 


syn 


program types of 


training, including self study, should 
work towards these ends 
The good industrial editor must 


identify himself with the industrial 
community and the people who com 
pose it. He must be able to recognize 
that information about the company, 
the job 


ment wants his audience to have does 


the industry which manage 


have values for them. It is informa 
tion which needs to be communicated 


for the benefit of both, but many ed 


itors trained as newspapermen find 
it difficult to recognize these values 
Most industrial editors have come 


two back 
number 


into the field from one of 
The 
had education and experience in news 
work. They the skills in 


writing, editing, production 


grounds greater have 


paper have 
probably 
layout and a knowledge of news val 
ues. They 
dustrial publication i 


need to learn what an in 


what it pur 


poses are, and how to achieve those 
purposes and the news values. Also 
they must have a favorable attitude 


towards those purposes, the audience, 


and the information used in the pub 


lication. Some are able to make this 


adjustment; some are not 

HE other editors have worked in 
industry, probably the company for 

which they edit a publication, and 

the people, the 


need for 


know company, the 
communication and what to 
communicate, the importance of fol 
lowing company policy, and what that 
They skills 
of writing, pro 
duction. 


policy is must learn the 


editing and 
Again, 
things and are successful 
not, 


The 


layout 


some learn these 


some do 


company needing an editor 
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Classes such as this one in layout and production, conducted at the Oklahoma A. & M. short course by Kenneth B. 
Butler, president, Wayside Press, have helped to point the way for the educational approach to industrial editing. 


face number of problet Often 
the res} ibility for the publication 
fall ' re pe I o there no 
ne in the pany t 1ide and train 
the edit TI make t difficult for 
i per ron either ot the above 
groups to become an editor, and ¢ 
pec difficult for the employer 
The need for trainir which will 
provide a sound start in the two 
phase f industrial editir The usual 
jyourn ai Course f ‘ uch a bac k 


ground tor newspape! VOrkK A the 


newspapt held of interest the 
com! init ine pe { il and social 
aspect of community life are the 
field hich the newspaperman need 
to understand. He consid the read 
ers as citizer 

For the compai publication, the 
editor needs to understand busines 


and be in sympathy with its aims and 


activitie He must know under 


and 
stand personnel relations, people a 
and how they react 


think in relation to their emplo 


empl and 


yment 
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As his is often a one man job, the 
ndustrial editor must elect the 
material to be reported decide how 
to handle it, get the information and 
picture vrite edit. and lay out the 
magazine or newspaper. He must also 


ee the 


which the 


value in the 


ompa! wants the 


information 


publica 


tion 


reade! to have and the im 


appro il of 


papel 
under 


portance of management 





the content (New reporter 


and editor wort 


a itt lat 
publisher.) The in 
du trial editor must be 


obligation to the 

able to work 

independently 

|" is evident that no college train 
ing or 


other preparation can give 


person all the kill and knowledge 
needed No two busine organiza 
tions are alike and each industry 
must be learned. Vocabularies, inter 
ests, attitudes, relations differ. But a 
proper selection of work in college 
can give the person the basic know! 


edge in all of these 


fields so that it 





easier to go ahe ad alone on the job 


and learn what is necessary 


Clini workshop hort course 
and ome night course have con 
tributed a great deal to the training 
of editors in the specifics needed in 


industrial editing 
ually the chool 


journali m have 


Some college u 
or department of 
added 


editing. A recent survey of 


recently 


course in industrial 


offering: 


made by the education committee of 


Industrial 


tne Society of A ociated 


Editor howed that most journalism 
chool administrators believe prepa 
ration for industrial editing should 
differ from that for newspaper work 

Those saying the preparation should 
diffes uggested that the emphasi 


hould be 
labor 
adverti ing 
kill of 
and 


basic tec hnique 


on commerce, management 


relation public 
the 


photography 


relation 
and journalistic 
typography 
The 
should 
be adapted to the different medium 


magazine article 


writing 
of journalism 
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which serve different readixg publics 

A few schools are offering degree 
equences for industrial editing. These 
are the combination suggested in the 
urvey. The college training, however 


should be 


of practice to 


atory and 


is largely prepar 
followed by 


ome type 


individual 


give the experience in 
practical work and to develop individ 
ual responsibilit Newspaper expe 
rience is good if it is not so long that 
attitude become fixed. Practical ex 


perience in some phase of business is 


excellent Qf experience as 


issistant on the taff of an industrial 


publication best of all 

Training for industrial editing in 
volves the basic principles of special 
ized or technical journalism as re 
lated to general, usually thought of 
as newspaper or popular magazine 


training The ‘ idea have long been 


discussed in journalism teaching cir 
cle with the pecialized advocat 
reaching ba agreement on the 
need but others do not fully agree 
on the difference. The trend of the 
times is, however, bringing increased 
interest in, and awarene:s of, the 
fields of pecialized journalism by 
everyone connected with journalism 

HE pec! lized journalism ap 

proach | that the techniques of 
writing, getting information and pro 


viding the form of presentation (lay 
out and typography) are tools for ac 
complishing a specific purpose. Genet 
ally that purpose transmitting in 
formation (in it videst connotation) 
about a specific field of knowledge or 
activity to a limited audience which 
has a direct interest in the field 

It involves one explanation of the 
difference between “publicity” and 
nev Both are current, truthful 
interestir information from the point 
ol i ol! publicity one who 
desire other to be informed—for 
new one who desire to be in 
formed. The specific fields of jour 
nalism provide “new from the point 
of vie of the audience but with the 
publicity idea of information which 
the institution wants them to have 

The International Council of Indus 
trial Editor ha ipproved the fol 
lowing basi prim ple for the college 
training in industrial editing The 
principle had previously been ap 
pro ed b the Societ of Associated 
Industrial Editors 

A most ndustrial magazines rep 
resent industry. busine or similarly 


organ ed institutions industrial edit 
ng educat on should he based on a 
study of industry and business. This 
fit into the general business course 


in most schools of commerce. Skills 


Why Corporations Publish 
Periodicals 


(Continued from page 9) 


This make 
? That it 


costs of doing busine 


the 


greater 


money for 


com 


pany does in sale 


and lowe I 


even though there may be no immedi 


ate ol pe ific entries in the ledger 


to prove it 


demand for several hundred more 
salesmen.” 

Achieving management's purpose is 
a job for experts. This essay is 
the place to talk about 


but there’s one thing worth setting in 


not 


techniques 





Some industrial editors can spot 60 point Franklin Gothic, heavily 
you definite cases where they have leaded: 
made or saved money for their com The first-rate industrial editor gets 
panies. One ran a story stressing the and holds and convinces readers by 
importance of wearing safety gogg'es, the same skills that go to make first 
and found that in the next few rate newspapers and general circula 
months no one in the company suf tion magazines. Good planning; good 
fered an eye injury through failure reporting; good writing (with a sharp 
to wear them. What’s more, goggle: eve on his audience-target): good art: 
saved the ight of enough men to good design 
obviate $59,000 in compensation If he differs from other journalists 
claim it’s in the fact that he is usually re 

Many industrial editors can’t pin quired to double as legman, rewrite 
point their gains that easily. Indu man, feature writer, copy reader, art 
trial publications build readership and editor, production manager, proof 
build attitudes over long periods reader, trouble-shooter, correspond 
and as results come they are dus ent, free-lance ambassado1 and 
partly to the publications, partly to often, staff photographe: 
other selling effort: Sut a big-com And that one other difference 
pany vice president said once, “If _ his job is to make money for the firm 
they told me to get rid of our mar with a publication that never pro 
keting publication, I'd answer with a duces a cent of revenue 
in news writing and reporting, fea language. Emphasis on interpretative 


ture writing, editing typography, pho 
and 


the 


ime 


tograph y 
with 


maga produc tion 


fit wm usual offerings of a 


ournalism school or department Gen 


eral requirements will include basi 
studies in English economics ac 
counting, geography, sociology psy 


chology, history political science, 


and general business courses 


b peech 


vith selections from sales personnel 


management and applied psychology 
will tT 


requirements 


Journalism courses 


sh ill 


CCOTLOTILICS, 


gen 
eral meet the 


while courses in business 


administration psychology, sociology, 
and industrial engineering, along with 
the fields re 


fresh man and 


advanced COUTSeCS tr 


quired in the sopho 


more work will meet the general edu 


cational background 


Bavic skills essential in industrial 
editing include reporting, newswrit 
ing feature writing interpretative 


writing, picture selection and treat 


ment layout. type ornamentation 


photography and other mechanical 


features, graph c presentation and a 
general knou ledge of all production 
processes Also needed isa k nowledge 


of public relations and basic use of 





reporting is essential 

General knowledge or education to 
furnish understanding and ability to 
the fields which the 
come tr should 


worl 80 


interpret with 


editor may contact, 


include basic and advanced 
lar as possible im economnu Sot iol 
ogy, business organization, salesman 


ship, marketing, psychology, labor 


history, laws and development, busi 
ness law, accounting, communication, 
and semantics 

Interpretative reporting, or what is 
sometimes called “subjective writing ‘a 
and thorough 

Specialized 
study of industrial magazines should 
the 


probably in the senior year 


must be emphasized 


training in it included 
work. 


be included in advanced 


Training for industrial editing then 
includes first an understanding of in 
favorable attitude to 
Then command of 


dustry and a 
wards its activities 
skills in communications through the 
College or othe: 
commerce course 
skills linked with 
rience to learn how to use the knowl 
favored 


p inted page 
of study of 
journalism 


types 
and 

expe 

most 


edge seems to be the 


program 
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Industrial Journalists 
Can List Some Problems 


Stature, recognition, compensation, freedom 
of expression, help, and budgets all figure in the 
headaches that crop up throughout the field. 


By WALTER G. BEACH 


RUSTRATIONS and vexations 
may be fewer and less formidable 
broad field of 


but I know 


you can escape them 


in some areas of the 
journalism than in other 
in which 
Writing and editing are 
work. For that 
specialized area of the 


problems 


of none 
completely 
hard work, exacting 
reason Cal h 
peculiar 


journalism is no 


profession has it 
Industrial 
tion. It i 


excep 
area and therefore is 


a new 
suffering growing pains. Many of its 
problen are real: some are imagined 


Here are the leading have 


ones we 


picked up from close association with 


writer and editors over the years 


and from a recent mail survey 


(1) The 


recognition: (2) 


lacks 
compensation is not 
should he: 3) there 


freedom of 


projession stature, 


what it isn't 
(too 
direction): (4) 


story approvals are too difficult: (5) 


enough exrpression 


much management 


generally the editor doesn’t have 


enough help; (6) budgets are uncer 


tain, often inadequate 

The clamor for stature has both a 
psychological and an economic basis 
One segment of industrial journalists 


“Nobody Im my 


tion pays any 


complains organiza- 
attention to my ideas”: 
“I’m look 
better. My 


more.” 


another group announces 
ing for anything that pay: 


company won't pay any 


The striving for stature may be 
hard for newspaper, trade, and gen 
eral magazine writers and editors to 
understand. They compete with a 


large number of people and recogni 
then they stick 
Not so with the indus 
Sixty 
1952 
Industrial 


their l a 


tion comes their way 
their heads up 
trial 


per cent ol 


editor: he’s a lone wolf 
those answe ring the 
Coun il of 


urvey said 


International 

Editor 

man job 
Nhat thi 


editor produces, 


one 


rather typical industrial 
then is hi work He 
in three out of five 
He is planner 


is the public ation 


cases writer photog 


rapher, layout man 


proofreader, ed 
itor. He feels the job he does requires 
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feels it is 
recognition. He 


many skills; he 
Naturally, he 


important 


wants 


craves to be taken a little closer into 
the management picture so that he 
can do a better job ot reporting and 


interpreting the management story 
Perhaps one of the underlying rea 

sons that recognition is not coming to 

fast as want it is 


many as they 


summed up in the word youth—youth 
in years of the people in the profe 

ion, and youth on the job. The ICIE 
revealed cent of 


survey that 25 per 


the nation’s industrial editors in 1952 
were under 30; another 21 per cent 
were under 35. And, 75 per cent of 
them, regardless of age, had had les: 
than five years experience as editors 
of their publications 

The average industrial editor, then 


is a novice in a new profession, but 
he is impatient to make his mark 
This may be a blessing—it shows 


ambition 


But 
virtue 


drive and ambition 


alone is a hollow unless sta 


bilized by experience and age, and 


the patience to let the quality and 
sink in 
on those who are in a position to give 


the de 


significance of performance 


ired recognition and pay 
P  ilacnosona 

command 
vey 
be upped 


industrial journalism 
res pectable pay Sur 
should 


because of 


(which probably 
10-15 per 
upward revisions 
the questionnaires were completed) 
show that 82 per cent of all U. S. in 
make $300 a month o1 
more. Within that group more than 25 
per cent $500 a month 
About 10 per cent are in the $10,000 
a-year and up class 

Members of the 


not fare quite 


figures 
cent 


ince mid-1952 when 


dustrial editor 


earn above 


taff do 
so well, but here, too 
cent are in the $300-a 
of the 


conscious 


editorial 


about 50 per 
month and up cla In many 
larger, communications 
compan! these averages are out 
stripped 

The same applies on the subject of 


Many 


come to 


recognition 


fine examples of 


recognition mind 
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Walter G. Beach supervises Humble 
Oil & Refining Company publications 


and edits the ICIE’s Reporting. 


James L. Turrentine edited the pub 


lication for Pitney-Bowes, Inc., for 
ome years, but two years ago he be 
istant to the president of the 


came ass 


company 


The same fine recognition came to 
John Jones of Weirton Steel Com 


pany last 
My own boss, G 


my company’s 


year 

A. Mabry, started 
first publication about 
twenty-five Today, he is 


years ago 


advertising and public relations man 


ager, with a staff of seventy people 

A large number of editors whom 
I've known over the last ten years 
have moved on up to director of 


communications, supervisor of publi 


cations, manager of public relations, 


advertising. A 


number have become vice presidents 


manager of smaller 
and presidents of their companies 
Such evidence of recognition could 
be continued, but perhaps it is enough 
that the 


a desirable one 


industrial editor’s 
If he is 


the editor is in the best spot I know 


to Say 
chair is alert 
for seeing the big picture. He has a 
chance to know his whole company 

What I’m trying to say has been 
said best by Nicholas Samstag 
magazine executive. These were his 
words before the ICIE Conference in 
Detroit in May, 1954: “It is 


universally true that over the head of 


Ti me 


almost 


any writer who is also an employe 


there is an income ceiling. He cannot 


raise hi alary above that ceiling 
unle he becomes less a writer and 
more a something else 


“There are rare exceptions to this 











rule, but that I am 


Ne ithe r do 


they ar Oo rare 


not going to discuss them 


I intend to go into the question of 
whether this tendency to start paying 
a writer real mone yu hen he bee Ome S 
less a write in the long run, to 
the advantage of the publishing 
houses and advertisers who practice 
it. | assure you that it is a practice 


In addition to the clamor for rec 
ognition and pay there are other 
problems peculiar to industrial jour 
nalism. A leading one is the feeling 
that when you write or edit with a 
group of executive looking over 
youl houlder your elf expre ion 1 
stifled 

Perhap editorial people of a cet 
tain psychological complexion find it 


hard to submit to the direction of ex 
ecutive cientist lawyer and other 
corporate employe not trained in 


writing and editing. Many editors and 
writers I know find it no more dif 
ficult than other adjustments in life 
And does it differ very much from the 
ame problem in other fields of jour 
nalism? 

Doesn't the newspaper writer sub 
mit his copy to an exacting city editor 
who whaclh t and hap it to fit 
the publi her policies? And isn’t the 
city editor himself ubject to a call 
on the carpet? 

To be sure, the industrial writer 
editor has to make one decision early 


in his career: that he is not writing or 


editing as Bill Jones, but as an instru 
ment of his company. His mind is 
the fountainhead of the voice of hi 


organization. Not only 


his well being 


and future, but that of his company 
and his industry may hinge impor 
tantly on how he puts into words the 
things his company stands for 


|" is obvious to after almost 
twenty years in industrial journal 
I 


m, that the guiding executives of a 
busine organization—the men re 
ponsible to employe stockholders, 
and the public—must have a strong 
voice in how ideas are transmitted to 
these audiences. Because of this essen 


tially close relation hip industrial ed 


itors and writers are becoming mors 


and more a part of industrial manage 


ment And because they 


are suc 
ceeding, the problem of editorial re 
straint from upper levels of manage 
ment is diminishing. Toward this end 
certain techniques have been devel 
oped in recent years 

Editors are showing what I choose 
to call “tempered boldness.” They are 


doing educational work with manage 
ment They 


people are pointing out 


the technique: tyles of popular 
which 


they 


national magazines executives 


read and enjoy are acquainting 








management people with copy testing 
methods developed by such research 


Fi they 


conducting or buying readership sur 


er a ch and Gunning are 


I know I will be eternally grate 
ful 
for the help they have given in cor 


to executive in my company 


recting and changing manuscripts. I 


would probably wake up many a 
weat if I felt I would 
he held personally responsible for the 


ri omple te 


night in a cold 


accuracy and appropriate 


ness of words a 


perhaps a million 
year published in our six magazines 
and papers, and in special booklet: 
Hence, I feel that management ap 
proval of material for industrial pub 
lications is as essential a part of the 
publication as writing and editing 

It is on this end that another special 
problem arises. “How can I do a good 
job for company if I don’t 
the money for art and color like 
of you fellows with 
hear editors ask 


Money to 


but a large 


my have 
some 
big budgets?” I 

pend helps, to be sure, 
budget doesn’t make basic 


ideas any better; doesn’t improve an 
editor’s thinking or his style of writ 
ing; doesn’t make employes much 
more responsive to his story 


Since it is the end product by which 


the editor is usually judged, there 
is a tendency to feel that publication 
quality and size of budget go hand in 
hand. This is a false High 
budget publications may be off 
publications 
often accomplish great things 

gut there are still editors who feel 
they They produce 
the industrial publication on a part 


norm 
well 
low budget 


target and 


are overworked 


time basis, doing other editorial work 
or special addition. 


Doubtless, there are cases where in 


assignments in 


dustrial journalists are overworked. 
But I would the 
tion there are equally as many who 
say 


venture predic 


they overworked because 
they are not alert to the possibilities 
inherent in 

Only the who 


wants to spend the rest of his life in 


are 

such “overworking.” 
industrial editor 
the same chair shrugs off plus assign 
ments. The man or woman who wants 
to grow welcomes the chance to write 
executive speeches to produce hand 
books, brochures, pamphlets; to han 
dle the 
company’s annual report, and to ghost 


press releases, consult on 


a gardening article for the plant su 

perintendent’s wife, if called upon 
Of such stuff tomorrow’s communi 

cations directors, public relations and 


advertising managers are made 





Corporate 
Enters a 


(Continued 


Se { ond 
agement. Thus it was that local groups 
of editors 


upward from editor to man 


came together in places 


like New York, Chicago, Detroit and 
other cities over the United States 


and Canada to learn more about each 
other and about techniques 

Awards competition sponsored by 
the International Council of 
trial Editors became almost 
rate index of the growth of company 
publications. Each year the awards 
grew more important until today an 


Indus 


an accu 


evaluation is given to each editor who 
enters. Thus an editor is given an 
index of his progress over the pre 
ceding year 

Annual conferences were part of 


the council's yearly activities. As more 
industrial editors attended these con 
ferences, the early emphasis on typog 
raphy and layout began to fade. Com 
munication techniques were becoming 


more 


important as salaries and re 


sponsibilities grew 


N° longer was it possible for news 
paper training alone to be suf 


ficient qualification for the post of in 


Journalism 
New Era 


from page 7) 


dustrial editor. The editor was learn 
ing and becoming indoctrinated with 
He was tak 
the 
planning of company communications 


the management concept 


ing a more important part in 
The emphasis continued on the em 


ploye publication. But now there was 
a demand that the publication impart 
knowledge of company operations to 
the employes. More and more editors 
had to become acquainted with every 
phase of the over-all planning of the 
company 

As industrial editing grew, a desire 
for recognition among its practitioners 
made very unpopular the term “house 
organ.” Industrial editors began to 
use the terms “company publication” 
and “corporate journalism.” 

Only the advertising profession, re 
senting the growth of this newer type 
of communication, continued to use 
the term “house organ.” Today, house 
and en 
gravers who little realize what they 
are doing is deprecating and alienat 
ing people with whom they must do 
business. 


A survey made in 1951 revealed that 


organ is used by printers 
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the median age of industrial editors 
was about 36 and salaries averaged 
better than $400 a month. Since that 
time salaries have taken a leap up 
ward and a new survey now being 


undertaken by the international coun 


cil will reveal 


some surprising hgures 

Some salaries are in the $25,000 a 
year bracket as of this writing 

The 1951 survey also revealed that 


20 per cent of industrial editors had 
risen to higher posts in the company 
There was an average readership of 


four persons per Projected this 


( Opy 


gave a total circulation of more than 
seventy million readers. Today total 
readership is much higher 

Some 42 per cent of the editors who 
answered the 1951 survey revealed 
that their previous training was in 
news writing, advertising or public 


relations 

In 1952 significant turn of 
events began to take place The lush 
period of the post-World War II and 
the Korean war end. A 
period of intense competition in busi 


ness made 


another 


came to an 
budget cuts in many 
pany publications an order of the 
The race for sales 
and thu 
began to 


com 
day 
began to stiffen 
the external publication also 
take on 


tributor or customer. They the 


people carrying the selling burden 


were 


It was true many publications reach 


ing customers had been known for 
years. Chevrolet's Friends with its 
huge 2.500.000 readers. Ford Times 


with almost 2,000,000 and other giants 
of the external field were in the lime 
light. As employe publication budg 
ets were cut, sales publication budgets 
were expanded and the call went out 
for competent editors in this field 

3ecause the emphasis had been on 
the industrial relations department 
and the employe publication editor, 
there was again a shortage of compe 
tent the 


editor had to be a salesman if he was 


men. Primarily, industrial 
to edit publications informing others 
how to sell 


ing 


A reorganization of think 
was needed 

HE International Council of Indus 

trial Editors only keeping 
apace with the trend but ahead of it 
This year for the first time there will 
be published a booklet which will 
give many case histories of how com 
pany make a profit for 
the company. This documentary evi 
dence will help to further solidify the 


not 


publications 
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company publications. An external 


publication committee is concerned 
with keeping up with the latest trends 
in the field for members’ benefit 
Another committee is charged with 
the responsibility of aiding companies 
to establish 
creating more jobs for industrial ed 
The the 
monthly which 
keeps editors posted on developments 


new publications, thus 


itors council publishes 


Reporting magazine 


n industrial editing 
The coming trend is an expansion 
of editor's responsibilities. An indus 
in the future will be ex 
able to 


communication 


trial editor 
correlate all 
the 
Some of his duties will be 


pected to be 
forms of within 
company 
closely akin to the public relations 
and selling activities of the company 

That 
tunities in shown 
by the that 
are adding courses in the subject to 
their journalism studies. But nothing 
will take the place of practical expe 


there are tremendous oppor 
the field is 
number of 


now 
universities 


rience and the novice should be well 
prepared to take on many 
that are 


newspaper journalism 


responsi 
bilities not in the scope of 
The big trend 


in journalism today is in corporate 


more importance status of industrial editors communications and the time to look 

This was the publication destined for Another booklet scheduled soon is at this profession with a new view is 
the dealer, the salesman, the dis a text on the legal responsibilities of | now! 

- 





HOW do you reach the public with 
information about world affairs 
through television, radio, 
newspapers and magazines? 


Instruction and supervision by: 


Mountain News 





Attend the Special Seminar-Workshop: 


“DEALING WITH WORLD AFFAIRS IN THE MASS MEDIA’ 


June 20-August 19, or July 18-29, or June 20-July 22 


UNIVERSITY OF DENVER .. . in Colorful Colorado 


A flexible, practical program tailored to meet your problems 


* International Relations Staff 
* Communication Arts Staff 
* Special Lecturers from: 
Time — Life — Fortune — CBS Radio and Television 
Encyclopaedia Britannica Films 


In cooperation with KLZ Radio and Television, The Denver Post, The Rocky 


For details, write: 


C. DALE FULLER, Director 
SOCIAL SCIENCE FOUNDATION 
UNIVERSITY OF DENVER 
DENVER 


10, COLORADO 
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Reward of the Pioneer 
Offered by ‘Externals’ 


(Continued from page 10) 


Too many editors look upon indu 
they 


can land a better job within the com 


trial editing as a stop-gap until 


pany. Some of them, to judge by their 
copy think of 


mer A fe Ww 


highe paying 


magazine themselve 


as publicity have gradu 
ated to jobs as assist 
To me, this 


a failure to realize full 


ant to an executive show 
tature as an 


industrial editor 


ERE is what a dealer publication 

can do for the people who met 
chandise the company products 

It can how dealer how to manage 


their busine 
lt can 


nique im 


them of tec h 


sales management and sales 


mitorm new 


promotion 
It can help their alesmen to knou 


the product hetter and sell it more 


intelligently 
It can keep dealers sold on the com 


pany and its policies by keeping them 


fully informed 

These are not theoretical. Many 
dealer magazines today are doing just 
these thing And the \ have results 


to show for the investment their com 


pany makes in the budget that pay 


for the il publi ation 
ternal” 


Some de aler “ex 


have 
necessary a 


that they are 


magazines 
grown to be so accepted and 
part of dealer 
looked 
most important expen 


skill 


never appeal 


operation 
upon as one ol 
the company 

This i 
fully edited publication 
to sell; instead they 


diture 


because these 


serve the dealer 


by providing him with new idea: 
new techniques successfully used by 
other dealer 


The chief re 
of dealet 


is that it i 


ison why this new kind 
publication is so successful 


a direct link between fac 





tory and dealer. In this day of larger 
and larger organizations, with nece: 
sary and important field organiza 
tions, this link can be vitally Impor 
tant. The editor with skill courage 
NO MORE REJECTION SLIPS 
A nationally far t suthor has revealed 
in the most sensational book ever offered 
to the writing profe ion how you can 
obtain ure-fire high-paying assignment 
based on ! “ writing skill This 
unusual work rHe GHOSTWRITERS 
HANDBOOK te you how to obtain 
positive a gnments in many flelds where 
writing ke ippreciated, needed, and 
awarded. The author write from personal 
experience Price $5 00 Sent oD if 
desired, but iditional charges of 50 cents 
are added 
Nationa Library Publications, Inc 
Box 738 Brooklyn M, N. Y¥ 











and persistence can so win the re 
pect and trust of a dealer organiza 


that he key 
executive in hi What 


tion actually becomes a 


organization 


he puts in print can actually be the 
chief medium for informing the deal 
er organization of company policy 
Thi as you can realize is pretty 
potent stuff 

Now I have gone into this rather 
lengthy explanation of just how a 
dealer publication is edited to lead 


up to the 
A few 


are paying their editors very good sal 


subject of rewards 
bu ine organizations today 
aries. Some do not pay very well 
However, I believe that business is 


going to pay bigger and bigger sal 


aries to its publications editors, pat 
those dealer 
publication field. This will be true be- 


cause 


ticularly editors in the 
these skilled craftsmen are now 
showing results in such amazing d 
gree as to warrant 
ding for their 


A major 


ing is the 


competitive bid 
services 
reward in industrial edit 


satisfaction one derives 
from 
field 
ing such popularity that people who 


have 


pioneering a completely new 


Consumer magazines are gain 
bought a product often specify 
a subs ription to the company maga 
zine 


when signing the order 


To anyone with an interest in sales 
promotion or advertising, television, 
radio or journalism, the field of writ 
ing for dealer publications is an in 
He has the challenge of 


confidence 


triguing one 


winning the and 


of dealers 


can do 


respect 
which he 
reporting 


and salesmen 


with honest and 


to do it” information. He has 
the pleasure of earning the respect 
of major 
eller.” 

If I seem to place too great empha 
is on the role of 


“how 


executives—as he “sells the 


external 


maga 
zines, remember that several factors 
are combining to make them potent 


factors in influencing first dealers and 
alesmen and finally the consumer 
So great is the gratitude of the con 
sumer for a quiet, sensible and low 
pocketbook 


volunteer t 


vok ed 
that he 
for a ¢ 


the form of a 


approach to his 


may even 


) pay 


mnsumer advertising piece in 
magazine. One 
I know which is 


the form of a small pocket size mag 


direct 
mail piece cast in 
azine has such acceptance that peopl 
send change of address cards for it 
Both these maga 
zines are company published and fall 
into the 


Zines 


when they move 


category of external maga 
Both consumer and dealer publica 


tions offer an editor travel, a chance 
to work with top executives and their 
dealer organizations. But nothing is 
so rewarding as the sense of accom 
plishment which comes to the editor 
who is this field 
With growing and 


more aware of its own shortcomings 


pioneering in new 


industry more 
in communications, within as well as 
without the company, the job of the 
well-edited dealer publication grows 
more important each year 

And with the consume! 
grateful for a read about 
a product as a part of the material 
in an unpretentious little magazine 
the editor of a 


over! sold 


chance to 


external 
publication grows even more neces 


consumer 


sary to all business concerns 

With both consumer and the sellers 
cheering for him, how can an editor 
fail to feel he’s got the impor 
tant job in industry’s newest profes 


most 


sion 





Industrial Editing 
Needs Its Own Techniques 


(Continued from page 11) 


Illustrations are selected to supple 
ment and clarify the article they ac 
company; they are seldom used as 
Some of the larg 
est publications are primarily picture 
format of 


but even these select 


ends in themselves 


magazines, following the 
Life and Lool 


pictures which have a close tie-up 


with the purpose of the publication 


A movie or television star—no mat 


ter how prominent (or how daring 


her costume)—is not apt to appear 


in a company publication unless she 


happens to be a feature performer 
on a program which the firm sponsors 
or unless she is shown using the com 
pany’s product 
Children and 


human interest subjects for the news 


pets—time-honored 


paper or general 


appear in the 


magazine—do not 
employe publication 
unless the kitten is the mascot of an 
award-winning production team or 
the baby is the offspring of an em 
(even the tot 


(Turn to page 20) 


ploye then may not 


THE QUILL for April, 1955 








Oil and Man’s Quest 
for Freedom 


By COURTNEY C. BROWN, Ph.D. 


Dean, Graduate School of Business, 
Columbia University 


“hp the centuries man’s ef- 
forts to live better and. at the 
Same 


tin leisure 


eCnyoOy more 
have been part of his qu st for 
fre ( dom to de Ve lop « ulturalls and 
politically. In earlier years the few 
in power usually secured this 
free dom and le sure by ( nslaving 
the many. As time has gone by 
alternative means of supplying 
energy for man’s work, more com 
patible with human freedom, 
have he Cll developed 


VW ind 


coal, natural gas and petroleum 


animals, wood, water 
have supplied the power to make 
oul mode rm way ol life possible. 
The petroleum industry is en 
titled toa proud plac e in this pro- 
gression of sources of energy. In 
the last half century its contribu- 
tion to energizing the world’s 
work, and making it more mobile, 
has been spec tacular 
America’s oil industry, with its 


companies larg and small, with 


THE QUILL for April. 1955 


its local, state, national and inter 
national operations with its geol 
ogists, engineers, financiers and 
marketers is a striking example of 
free men voluntarily contributing 
their talents and efforts to a so 
cially useful purpose 

The ingenuity, courage and 
adaptability of the industry is 
made possible by its voluntary na- 
ture. Those who are in the indus 
try are there because they like it. 
Phey like the opportunity to be 
right or wrong, to compete with 
their fellows, to try new ways of 
doing things. And, of course, they 
like the just rewards a man can 
earn in the oil business 

Out of the restless and insistent 
stirring that characterizes the pe 


troleum industry has come more 


ol report ly 


ented te 


ite 


nuitstane 


yO We 


than crude oil and its products 
Many advanced methods of busi 
ness administration have had their 
experimental start and later devel 
opment in the oil companies Phe 
development of workable, com 
petitive relationships among large 
and small companies within the 
task 


Questions of national interest on 


industry has been a daily 


conservation of our natural re 
SOUTCOCS have generally been ih 
swered successtully within the oil 
industry. In its operations abroad 
lessons have been learned of Coll 
mercial and industrial diplomacy 
to complement our nation’s politi 
cal diplomacy 

As a supplies of essential en 
ergy, the petroleum industry has 
proved itself in the past and pres 
ent and Promises ane xpanding 
future. As an energizer of mens 
thoughts and a contributor to free 
dom, it will continue to play an 


increasingly important role 


ing Americans on S. oil industry 
nur information 


t 50th Street ork 20,N.Y 
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Advertisement 





From where I sit 


by Joe Marsh 





Uses His Head, Saves His Feet 


Nobody around here can remember 
when Pop Turner wasn’t our town’s 
postman. He must have been toting 
that big, heavy mailsack since Pony 
Express days. 

That’s why it’s sometimes a shock 
to see him these days pulling his mail- 
bag around in what they call a ‘‘caddy 
cart’ —a sort of light wagon that golf- 
ers use so they don’t have to carry 
their clubs. 

“Folks sometimes holler ‘fore’ at 
me and ask me how my game is,” Pop 
reports, “but I’m not ashamed to learn 
something new. Just wish I’d thought 
about these golf gadgets years ago!”’ 

From where I sit, it’s good to see 
someone come up with a new wrinkle 

keeps us from feeling too regimented, 
For instance, perhaps you’ve always 
felt that hot milk is the only thing to 
drink at bedtime. Then someday you 
meet a fellow who prefers a cold glass 
of beer. Well, that’s his choice—and 
certainly he’s entitled to it. We can’t 
expect everyone to follow our old 
habits to the “‘letter.” 





Copyright, 1955, United States Brewers Foundation 


(Continued from page 18) 


make the grade unless he has two 
heads) 

It is in the selection and editing of 
the contents of the publication where 
pecial techniques are most essential 
Here the editor must be constantly 
aware of the basic purposes of his 
publication and his effectiveness de 
pends on his skill in selecting and 
lanting his copy to achieve these 
purposes without sacrificing reader 
interest. He must constantly look for 
points where the interests of his com 
pany and his readers coincide 

Always the industrial editor must 
maintain a careful balance between 
what his readers want to read and 
what his company wants them to 
read. In many instances these factors 
overlap; employes, for example, are 
always interested in happenings which 
increase the prestige of their com 
panies 

Customers are usually interested in 
new products and in changes in 
prices or packaging. The expert editor 
learns to present his material so skil 
fully that there is no clear cut line 
of demarcation between “company” 


copy and “reader” copy 


HE employe paper is sometimes 

scornfully dismissed by its detrac 
tors as a vapid vehicle for reporting 
trivia such as bowling scores, new 
babies and “chitchat.” A well-edited 
employe paper is much more than that 
but even these homely items are 
printed for a purpose 

It is expensive today to recruit and 
train new help. To cut down em 
ploye turnover, companies support 
extensive recreational and welfare 
programs which add to the attrac 
tiveness of the job and supply the em 
ploye with other interests in the 
company besides his weekly pay 
check The company paper by keep 
ing the employes constantly remind 
ed of these activities and benefits, in 
creases their effectiveness as instru 
ments of employe relations 

As an organization grows in size, 
the importance of the individual work 
er lessens proportionately; employes 
realize this and instinctively resent it 
When a man’s name is printed in the 
company paper, it flatters his ego, 
personalizes his relationship with the 
company and increases his stature 
with his fellow workers. To this ex 
tent, even the lowly “personal” serves 
a useful end; the editorial technique 
lies in the careful selection and pres 
entation of such items 

Primarily, the employe paper ex 
ists as a means of communication 


(Turn to page 22) 
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ALL RIGHT —— 
Let’s Talk About Scorecards! 


Perhaps you have seen, 
recently, railroad adver- 











tising featuring a trans- 
portation scorecard. You 
might like now to see 
another transportation 


scorecard, filling in some ; 
Which has rece! 







noticeable gaps in the 
railroad chart. 














by th 
mission? P 





sation, 

based 
hd 

blic study 


m of transpor 
ig subsidized 
definitive pv 


An extensive and expensive railroad 
propaganda campaign has led people 


to believe that federal regulation of oan © 





a= & transpe 


railroads was initiated solely because 
conomy? 


they were a monopoly. Monopolies 
can act against the public interest and Commission , 
e 6° for 
must be controlled. But the record Commons | Co-ordine 


2 of U.S. Fodere 


| report, interstate 
a 


also shows that railroad competitive * 52nd anny rronsportation.” ROMO 
° ‘ , ‘ ic Aids to 
practices made regulation imperative es “Public Ai’ yi 
Transportation”: 





—not only in the interest of the ship- 
per and consumer but to protect the 
cailroads against themselves. 


ey American Trucking Industry 


American Trucking Associations © Washington 6, D.C. 





IF YOU'VE GOT iT, A TRUCK BROUGHT IT? 
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(Continued from page 20) 


which helps to break down the “iron 
curtain” between management and 
employes. The experienced editor 


tries to bridge the gap by presenting 


t light, by high 
lighting the common interests of em 


the company in its be 


ploye and employer in the company’ 
successful operation and by minimiz 
ing through explanation and clarifica 
tion those of activity where in 


area 


terests may seem to be in conflict 
The editor ust his 


It can dispel sus 


paper to explain 


polic if 


company 


picion of management's motives and 


combat the erroneous rumors which 


are constantly circulating through the 
grapevine 

In reporting promotions, the editor 
is subtly presenting the company as a 
place where « ffort and ability are rec 
rewarded. In 


ognized and reporting 


longevity records and service anniver 


he Is 


security and employment stability 


saries tactfully emphasizing job 
The editor of the external publica 
that 
representative of the 


tion realizes each issue is a 


printed ale 


company and he plans his presenta 


tion of the firm to creat 


the he st poss 


message 


ible impression He 





CLASSIFIED ADVERTISING 


Rates 
minimum charge $1.00 





wanted 08 per word 
Help Wanted and all 


Situations 


other classifications 15S per word, minimum 
charge $200. Display classified at regular 
display rates 

hen answering blind ads, please address 
them as follows tox Number, The Quis, 35 


BE. Wacker Drive, Chicago 1, Ill 


HELP WANTED 


Jobs currently 


miscellaneous 


NEWSPAPER PLACEMENT 


listed in 29 state Newspaper 


editorial, public relatior advertising. By an 
wintment or résumé only. Bill McKee, BIRCH 
"ERSONNEI ot Madison, Chicago, Ill., CE 
6-o6870 

rRADE PUBLICATION JOBS External 
House Organ Journ Grad $350 Editorial 
med. exp., $400-500; Financial editorial, 3600 
Space met $6.000-7,000 Association Publics 

tlon under 0 opet By ippointment of 
résumé only. B McKee. BIRCH PERSON 

NEL. 59 E. Mad n, Cl igo, LL. CE 6-5670 


SITUATIONS WANTED 


WORKING Lx ewsmar 0. with past of 
dailile ! ise 6Uorga pul ity eeks better 
econom« dea : ter editor Box 1103 


Tur Quis 


AGRICULTURAL JOURNALIST 


Farm reared 14 tural college graduate 

10 years editorial experience specialized na 
tional publicatior 1 year extension work 
Early 30 family Tired of big city living 
Want opportunity a farm editor or similar 
work in matle t iwest towr Now en 

ployed. Box 110! Tue Quis 

Journalism M " vith B.S., employment | 

house orgal ' writer of commentary on 
social, economi ind political events. Need 
information on opening Box 1102, Tue Quam 


AUTHOR'S SERVICES 


LOOKING FOR A PUBLISHER? Send for our 
free brochure which tells how we can pro 
mote and distribute your book. Ask for book 
let QL. Vantage Press, 120 W. 31, New York 





knows that he must balance straight 
elling copy with an equal amount of 
informative 


hold 


entertaining or copy in 


order to win and readership 


over the long pull 
He must understand his readers 
and their interests and he must be 


able to their 
of all 


cation Is 


“talk 


he must realize that hi 


Most 


publi 


language 


competing for the prospect’s 
reading 
trade 


newspapers 


limited time against the in 


dustry’s papers, magazines, 


radio and television 
HE most successful editors of cus 
tomer and dealer publications are 

those field 

which was not already covered by the 


who have found some 
trade papers and have rushed in and 
made these areas their own 

tech 
users 
could get from no other source, they 
have 


3y devoting their pages to 


nical data which prospective 


become authoritative journals 


which are not only read but kept for 


future reference. Obviously, the fol- 
lowing built up as a result makes 
these publications efficient factors in 
extending the company’s business 
The Seng Book adopted the field of 
furniture store operation as its theme 
and during its thirty years of publica- 
tion has become an established source 
of educational material for the indus 
try. Its 
and 


consequent value as a sales 


promotional medium is worth 
many times its cost 

The techniques of industrial editing 
have been developed to cope with the 
special problems encountered in pro 
ducing sponsored publications, This 
undoubtedly accounts for the willing 
ness of company editors to adopt new 
approaches, to experiment and to de 
velop new concepts as a means of 
meeting changing conditions in the 
business world. For a branch of jour 
nalism which is still expanding rap 
idly, and whose prospects are unlimit 
ed, this readiness to adapt is vital 


The Book Beat 





By DICK FITZPATRICK 


AVE you ever wondered what to 
read? What many people appar 
ently need is 


some systematic 


guide to reading. This does not mere 
ly mean joining a book club and let 
ting a few of the boys pick your books 
for you 

The best reading guide on the mar 
ket is called “Good Reading” (The 
New American Library of World Lit 
erature, Inc., 501 Madison Avenue, 
New York 22, N. Y., $.50). There is a 
good chance that you can pick this up 
on your newsstand because it’s a Men 
one of the three 
series published by this 


which i 
paper-bound 


tor book 


firm 
The book, prepared by the Commit 
College Reading 
chairmanship of Atwood H. Townsend 
of New 
descriptions of about 
all fields. The book 
cording to historical period 
sented by 


tee on under the 


York University, gives brief 
1,250 


are arranged ac 


books in 


and pre 
There 
eight chapters on the novel from vari 
followed by 
story, 


literary types are 


ou periods and areas 


chapters on the short drama 


and poetry, essays and criticisms and 
biography 

Another section presents a large 
number of books in the area of the 
humanities and the sciences, includ 


ing a section on reference books and 

one listing the books in all these fields 

published during the last two years 
The book opens 


Dr. Townsend 


essay by 
on how to use “Good 
Reading” for pleasure and profit. This 


with an 


is followed by some suggestions on 
how to read faster along with a list of 
100 significant books. There are essays 
by people like John Erskine and 
Dorothy Canfield Fisher. These are 
followed by suggestions for good books 
that everyone should read by nine 
leading literary figures ranging from 
Thomas Mann to Aldous Huxley 

type of lit 


cience 


Each historical period 
and 


includes a 


erature social coverage 


several page introduction 


to the subject generally written by 
one of the leading 
universities. This is followed by a list 
of the The 
author’s name is given, his dates. the 
title of the book, the date of publica 
tion a sentence description of it, fol 
lowed by the publisher and price. If 
it is available in a pocket edition, this 
is indicated here also 

A feature of this latest edition of 
good reading is the addition of a 26 
checklist of the best 


somebody from 


best books in this area 


page paper- 
bound books issued by sixteen of the 
leading publishers. After each title 


they give the publisher that issued it, 


his catalog number, and the 





price. 

THE AMERICAN PRESS 
A publisher with standards invite your 
attention. No condescending eading 


promises, no high-pressure sales devices 

such as you may already have experi- 
enced. Just honest, selective subsidy pub- 
ishing, by 


book people—which is rare 
enough! 
Write or mail your manuscript directly 
THE AMERICAN PRESS 
Mr. Ames, 489 Fifth Ave. N. Y¥. 17 
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President Waite Names 13 SDX Committees for °55 


List Program Committee 
For Nov. Convention; 
Welcome Mat Out 


James R. Brooks, Needham, Louis, & 
Brorby, Inc., has been named chairman 
of the program committee for the Sigma 
Delta Chi 1955 Convention, November 
9-12 at Chicago’s Sheraton Hotel. He is 
al oO vice chairman of 
the we neral conven 
tion commiuittes 

Al Orton, chief of 
Chicago Bureau, As 
sociated Press, is con 
vention chairman 

The program com 
mittee for the Con 
vention has been ap 
pointed ind held it 
initial meeting Feb 
ruary 9. Members of 
the committee in 


clude Harold A 

Shanafield, Florist Jim Brooks 
Telegrapl Deliver 

News, committee ecretary Thoma & 


; 
Abbott, Chicago Tribune Floyd G. Ar 
pan, Medill School of Journalism, North 
western University Charles Barnum 
Medill School of Journalism, Northwest 
ern University; George A. Brandenburg 
Editor and Publisher; Joseph Burson, the 
Peoria Journal and Star, representing the 
Illinoi Valley Chapter Ross De Lue, 
Mayer & OBrier Ine Leo Fischer 
Chicage American: Isaac Gershman, City 


New sureau Robert R. Goldenstein 
Associated Pre Harold W. Gully 
Unitec 


1 Pre Harold E. Green, Printer 
Ink Richard G. Hackenburg, Chicago 
Sun-Times 
Also, George P. Herro, Mutual Broad 
casting System; Hugh Hough, Chicago 


Sun-Times; Paul Jone National Safety 
Counc Austin Kiplinger Americar 
Broadcasting C W lam R Miner 


Needham, Louis & Brort Inc Jame 
Mundis, Illinois Bell Telephone Co.; Fred 
J. Pannwitt, Chicago Daily Neu Wil 


liam B. Ray, National Broadcasting Co 
Eugene J. Roguski, International New 
Service ames Ullman, United Pre ind 


Se ‘ In 
Jack Ryan, Zenith Radio Corp 


Lucian C. WarREN, Washington cor 
re pondent { the Buffalo Courier-Ex 
press, was elected president of the Na 
tional Pre Club He ucceed ERNE 
B. (Tony) Vaccaro 

Rosert A. GonkKo is a reporter for the 
Davenp« rt (la ) Morning Demox rat H 
accepted the position last November fol 


lowing his release from the Army 
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National Committee appointments to carry on major activities of Sigma Delta Chi, 
Professional Journalistic Fraternity during 1955 have been announced by Alden 
C. Waite, president of the Southern California Associated Newspapers and National 
President of the organization 

Thirteen committees were named, including Advancement of Freedom of In 
formation, Honor Awards, Historic Sites in Journalism, Professional Chapter Pro 
gram, Undergraduate Chapter Program, Ways and Means, Journalistic Research, 
Study of Possible Broadcasting Awards for Undergraduates, 50th Anniversary Com 
mittee, Public Relations Committee, Study and Create Standardized Visitation 
Form, On Ethics and News Objectivity and Fellows Nominating. Undergraduate 
Representatives to the Executive Council were also named, as were the State Chair 
men 

Personnel of the Committees and assignments follow 


Advancement of Freedom of Informa- chairman; Jouett Davenport, Business, 
tion—V. M. Newton Jr., managing ed Atlanta (Ga.) Journal; James H. Banks, 
itor, Tampa (Fla.) Tribune, chairman; 4402 Bull Creek Road, Austin, Tex.; El 
Tom Humphrey, editor of the editorial win E. McCray, assistant professor, Jour 
page, Portland (Ore.) Journal; Robert nalism Department, Michigan State Col 
W. Luca editor of the editorial page lege, East Lansing; Brady Black, Cin 
Denver (Colo.) Post; Robert W. Brown,  cinnati (Ohio) Enquirer; Prof, Frederick 
editor, Columbus (Ga.) Ledger; Murray B. Marbut, Journalism Department, 
Power Akron (Ohio) Beacon Journal Pennsylvania State University; Loris 
gasil Walters, Chicago Daily News, and rroyer Kent (Ohio) Courier-Tribune; 
Jerry Harshman, Sharon, Pa Donald E. Brown 119 Gregory Hall, 

This committee is instructed to take Urbana, Ill.; Glenn Prosser, publisher 
an active, aggressive leadership in the Estes Park (Colo.) Trail; Ernie C. Deane, 
cause of pre freedom and to eliminate Mexia (Tex.) Daily News; Sidney An 
press barriers wherever it can. It strives dorn, Cleveland (Ohio) News; Jim 
to make the public conscious of it Brook Needham, Louis & Brorby, 
stake in its right to know and co-operate Chicago; Robert E. Tripp, Radio Station 
with all existing groups working for ad WFAA, Dallas, Tex Joseph Hainline, 
vancement of freedom of information. It newscaster, Station WJR, Detroit, Mich 
receives reports from any of the Fra George Ince, Employee Relations Depart 
tenity 23,000 members, 104 chapters, or ment, Caterpillar Tractor Co., Peoria, IL; 
the general public or ituations involv Ernest H. Vocate 1612 North 21st St., 
ing stricture of information and take Kansas City, Kan.; Col. O. N. Taylor, 
immediate action in behalf of freedom Public Relations, Dade Co., Miami, Fla 
of information Tom Whalen, WBAP-TV, Fort Worth, 


Honor Awards—John M. McClelland rex.; John Ramsey, Honolulu (T. H.) 
Jr., editor Longview (Wash.) Daily Star-Bulletin: Ear! Eastwood, Bradenton 
News, chairman; Floyd Arpan, Medill (Fla.) Herald; C. O. Hinderer, 170 North 


School of Journalism, Northwestern Uni Hollywood, Memphis, Tenn.; Jack Krue 
versity, and Bill Kostka, William Kostka ger, new director, Station WTMJ & 
& Associate Denver WTMJ-TV, Milwaukee, Wi Ralph E 
The Honor Awards Committee make Frede tate representative, National 
the annual selection of a member of Foundation for Infantile Paralysis, Jef 
Sigma Delta Chi who has performed the ferson City, Mo.; Lyell Bremser, Radio 
greatest service to the Fraternity during Station KFAB, Omaha, Neb Victor 
the past year or recent years, and award A. Sholi Radio Station WHAS, Loui 
him the Well Memorial Key ille, Ky Prof. Robert Bliss Department 
Historic Sites in Journalism—Robert f Journalism, Drake University, Des 
White, editor Mexico (Mo.) Ledger Moine la William E. Best, United 
chairman: Carroll W. Parcher editor and Pre Lo Angeles Calif ALE Gilbert, 
publisher, Glendale (Calif.) News-Pre California Newspaper Assn., San Fran 
Frank Hoag Jr editor, Pueblo (Colo.) cisco Calif John Harrison, Toledo 
Chieftain and StarJournal: C. B. Larra (Ohio) Blade; Carter Waid, editor, Belen 
bee, chairman of board, Printers Inl (N. M.) News-Bulletin; Byron L. Lehm 
New York City, and Spencer Allen, Sta heck, Cherokee (Okla.) Messenger; John 
tion WGN, Chicage S. Walter tate editor, Gainesville (Fla.) 
Members of the Historic Sites Com Times Union; Robert Baram, Division of 
mittee seek to designate each year a site Journalism joston University; F. W 
having important significance in the hi Dennison, Cando, N. D.; Richard Greer, 
tory of journalism and suitable for mark St. Loui (Mo.) Post-Dispatch; Glen 
ing Simon, Middle Atlantic Lumbermen 


Professional Chapter Program—-Sam Assn., Philadelphia, Pa.; L. Glen Snart 
Pace, director of public relations, F. W Salt Lake City (Utah) Deseret News 
Dodge Corporation, New York Cit and Telegram; James Cummings, Free 














Il 


port (Tex.) Daily Facts; Wallace Werble 
F.D-C Report Washington, D. C.; Larry 
Freeman, publisher, National City News 
San Diego, Calif.; Arthur Priaulx, West 
Coast Lumbermer Assn Portland 
Ore.; Elmer C. Vogal, 6045-35th North 
East, Seattle, Wash.; Oliver Freed, pub 
lisher Woonsocket (S. D.) News, and 
Robert Voris, Waterloo (Ill.) Republican 

The 


Committee ha 


Professional Chapter Program 
a three-fold purpose: To 
individual profes 
carry out the na 
professional 
and to 
organization in its 


provide speakers for 
chapter to 
t} rough 


meeting 


sional 
tional object ‘ 
chapter prograrm ind 
assist the nati 
and program 
Undergraduate Chapter Program— Dale 
t professor, Se hool of 
Journalisn University of Missouri 
truce Underwood, Journalism 
Department University of Houston 
Chris Savage, assistant professor, Indiana 
University; William A. Fisher, School of 
Kent State University 
Claron Burnett, Department of Journal 
ism, Oklahoma A & M; Fred C. Zwahlen, 
Department of J Oregon State 
College, and Maynard Washing 
ton State College 
The Undergraduate 
Committee ha 


Undergraduate 


ervices 
‘ 
opencer i“ istar 


‘ hair man 


Journalism 


irnaiism 


Hick 


Chapter Program 
1 three-fold purpose To 
chapter ; establish 
and sound 
carry out 
Undergraduate chapters the 
and to assist the national 
organization in it ervices and pro 


help 
revenue 
profe if nal pre 
through the 


national theme 


producing ervice 


gram to 


gram 
Ways 
pre ide nt 
City 
and publisher, G 


Kilgore 
New Yor he 


Means—Bernard 
Street Journal 
Mason R. Smith, editor 
uverneur (N. Y.) Trib 
une Press, and Sol Taishoff, editor and 
publisher, Broadcasting Telecasting 
Washington, D. C 
The Way ind 
ries on duti i 
Executive Council 

Journalistic Research-Ken Marvin, 
head, Department of Technical Journal 
ism, lowa State College 
ville Price University of 
David White 

This committee 
re earch 


and 
Wall 


chairmar 


Means Committee cat 
igned to it by the 


chairman; Gran 
Idaho, and 
Boston 
timulates and reward 
about journalistic sub 
objectives of the 


University of 


done 
line with the 
Fraternity 

Study of Possible Broadcasting Awards 
for Undergraduates——Sol Taishoff, Broad 
casting Telecasting, chairman: Richard B 
Hull WOLTYV, lowa State Col 
lege jurton D Harrison Pullman 
Wash.; Marvin H. Alisky, Department of 
Journalism, Indiana University, and Wil 
liam Ray, National Broadcasting Co 
Chicago 

Fiftieth Anniversary 
Charles C. Clayton, executive a 
the publisher, St. Loui (Mo.) Globe 
Democrat, chairman John M. MeClel 
(Wash.) Daily 


ject in 


director 


Arrangements- 
istant to 


land Jr., editor, Longview 
News editor, Indian 
apolis (Ind Star; Odom Fanning, head 
Publication Services Georgia Institute 
of Technology Atlanta Larry Salter 
Playtex Park Research Institute, and 
George Pierrot, World Adventure Seri« 
The committee is making a survey of 
possible activiti« to include in the 
Golden Jubilee 1959 
Public Irvin L 
Edelstein, Public Relations, Toledo, Ohio, 
chairman; John Ros« Public Relation 
Los Angeles Howard Allen, Public Rela 
tions, Johns-Manville John Canning 
Public Relation Standard Oil Company 
of Indiana; Volney Fowler, Public Rela 


Jame Stuart 


Anniversary in 
Relations Committee 


Top: John McClelland and Sol Tais- 
hoff; Bottom: Bernard Kilgore and 
Charles C. Clayton. 


Electro-Motive Division 
and Otto Silha, promotion direc 
Star-Tribune 


tion General 
Motor 
tor Minneapoli 

The committee will propose a publi 
relations program for the Fraternity 

Study and Create Standardized Visita- 
tion Form—Alvin E. Austin, head, De 
partment of Journalism, University of 
North Dakota, chairman; Thomas F 
Smith, director, Convention Bureau, Mi 
ami Beach, and Theodore A. Serrill, 
Pennsylvania Newspaper Publishers 
A sn 

The committee will 
a standarized form for 
visitation report 

On Ethics and News Objectivity—Nor- 
man E. Isaacs, managing editor, Louk 
ville (Ky.) Times, chairman; Fred W 
Stein, Binghamton, N. Y.; Lee A White 
director of public relations, Cranbrook 
Institutions, Mich.; Arville Schloben, 
Milwaukee (Wis.) Journal; Ed Scripps 
Miramar, Calif Bill Tugman, Eugene 
(Ore.) Register-Guard; George Beebe 
Miami (Fla.) Herald; Phil North, Fort 
Worth (Tex.) Star-Telegram, and Irving 
Dilliard, St. Louis (Mo.) Post Dispatch 

Fellows Nominating——Robert U. Brown, 
editor Editor & Publisher, chairman; 
Lee Hill: ident, Knight News 
paper Inc and Charles C. Clayton, 
executive assistant to the publisher, St 
Lauis (Mo.) Globe-Democrat 

Fellows of Sigma Delta Chi are men 
chosen by the Fraternity Convention in 
recognition of their achievements in jour 
nalism 

Representatives to the Executive Coun- 
cil—Edwin Laing, Grinnell College 
David M. Mazie, Northwestern Univer 
sity, and Ronald Washington 
State Colle ge 

The State Chairman is a personal rep 
resentative of the National President and 
serves the interest of the Fraternity 
membership in his particular state 

Chairmen appointed are 


study and create 
State Chairmen’: 


vice pre 


Peterson, 


Alabama—Grover C. 
Montgomery Advertiser 
Arizona—Leland 
397, Tucson. 
Arkansas—Charles R 
16th St., Little Rock 
California—John Rose, John Rose & 
Associates, 1108 Guarantee Building, Los 
Angeles 28 
Connecticut 
ford Times 
Delaware 
Public 
ton 98 
D. C.—Russell C 
al Broadcasting Co., 
Florida 
Sureau, 


Hall Jr., editor, 


Case, Route 8, Box 


Miller, 4512 W 


Car! E. Lindstrom, Hart 
Jennings B. Woodson Jr., 
Relations, DuPont Co., Wilming 


Tornabene, Nation 
Washington D. C 
Thomas F. Smith, Convention 
1700 Washington Ave. Miami 
3each 
Georgia—Odom Fanning, 
lication Service, Georgia 
Technology, Atlanta 
Idaho—David R. 
Journal, Pocatello 
Illinois—Claude Walker 
Forest Park Review. 
Indiana—Chris Savage, 
Hall, Indiana University, 
Kansas—Lee Silberman 
Louisiana—George E. Simmons, 2439 
Nashville Ave., New Orleans 
Maine—Robert Nisbet, 14 Pioneer Ave., 
Caribou 
Maryland—James F 
Charles St., Baltimore 1 
Massachusetts—John L 
Alrick Road, Quincy. 
Michigan—Walter Curtis, Ford Divi 
sion, Ford Motor Co., Box 638, Dearborn 
Minnesota—Jim Bormann, 4126 S. Gar 
field, Minneapolis 
Mississippi—Joseph F. Ellis Jr., editor 
and publisher, Clarksdale Press Register 
Missouri—William T. Kong, Mexico 
Ledger 
Montana—William G 
KXLO, Lewistown 
Nebraska—Clifford L 
St., Apt. 2, Omaha 
Nevada—Claude O 
Sixth St., Las Vegas 
New Hampshire 
Barnstead 
New Mexico—Sanky Trimble, As- 
sociated Press, Albuquerque 
New York—Thor M. Smith, Publisher 
Service, American Weekly, 63 Vesey St., 
New York City 
North Carolina—Robert W. Shaw, 2201 
Shamrock Drive, Charlotte 
North Dakota—E. Donald 
Third Ave., North Wahpeton 
Ohio—William J. Oertel, Ohio News 
paper Assn., 198 S. High St., Columbus 
15 


head, Pub 
Institute of 


Bowers, Idaho State 


publisher, 


Ernie Pyle 
Bloomington 
Wichita Eagle 


Fox, 719 N 


Chandler, 33 


Kelly, Station 


Ellis, 3706 Jones 
Brewer, 406 S 


Robert St. John, 


Lum, 721 


2 
Oklahoma——James C 
33rd, Tulsa 
Oregon—William E 
KOIN, Portland 
Pennsylvania 
Pennsylvania 
Assn., 
burg 
Rhode Island—Vincent J 
Pleasant St., Pawtucket 
South Carolina—Charles W. McGrew 
III, Sports Desk, Columbia State 
South Dakota—Homer J. Givens, 1229 
Third St., Brookings 
Tennessee—Frank Ahlgren 
Commercial Appeal 
Texas—-A. Pat Daniels, executive sex 
retary to the mayor, Houston 
Utah—Murray Moler, 1869 South 25th 
East St., Salt Lake City 
Vermont—Joseph L. Presbry Jr., man 
ager, News Bureau, Middlebury College, 
Middlebury 


4164 E 


Holmes, 
Drips, Station 
Theodore A. Serrill 

Newspaper Publishers 

209-13 Telegraph Building, Harri 


Bartimo, 544 


Memphis 
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Personals 


About Members 


Rosert L. SHERROD wa named 
managing editor of the S Eve 
ning Post. He will succeed Rospert Fuvoss 
who is being placed in the newly created 
editor. Sherrod wa 


formerly a Post roving correspondent 


recently 


turday 


position of executive 


writing from Tokyo, Hong Kong, Singa 
pore and other Far Eastern citie 
WILLIAM I. Ray, JR., managing editor 


of the Atlanta Journal and WILLIAM 
H. FIELpsS, managing editor of the Atlanta 
of the local judges 
earch for the most out 
tanding journalism student in the coun 


Constitution, are twe 
in the national 


try. More than fifty editors and twenty 
Deans of Journalism Schools will help 
make the election from among can 


didates being submitted after a “work 
ing assignment” and test in twenty U.S 
citie Dean Jonn E. Drewry, Henry 
Grady School of Journalism, University 
of Georgia l also participating In the 
ear¢ h 

Several SDX members attending the 
February NEA convention in St. Pete 
burg also went n a Latin American 
tour. Don Eck, executive secretary and 
general manager of NEA headed the 
party, and Brooks Conrap was pilot of 


the Pan American plane. SDX members 
in the party included Norman Ne Lson 
Cloquet (Minn.) Pine Knot; Joun SuHin 
NERS, Hartford (Wi Times-Press; Bur 
RELL SMALL, Kankakee (Ill Journal 
Georce Carey, Clinton (la.) Clintoniar 


ind Epwin Dean, Inglewood (Calif 
Da ly News 
FRANK R. AnHLGREN, Memphis (Tenn 


Commercial Appeal editor wa a honor 
guest at the 
is seminar. He 
opening se 
one of the 


January University of Tex 
acted as moderator of the 
ion and was main speaker at 


banquets. WaALTer R. Hum 


PHREY, Fort Worth Press editor, was sen 
inar chairman and Director Pau! 
J. THompson of the University of Texa 
School of Journalism was in charge of 
ocal arrangements. Other SDX member 
participating in the seminar were J. Q 
MAHAFFEY, Texarkana Gazette-News ed 


Houston 
KNIGHT 
nes-Herald 


itor; ARTHUR LARO 
ing editor JAMES 
Tribune and T 


Post manag 
W icy Ne 


Marvin Gal 


RETT, Fort Worth Pre Dave SHANK 
Austin American Statesmar ind ALLEN 
Duckworth, Dallas Morning Neu tate 


editor 





Joseph M. GAMBATESE has returned t 
Washington as associate litor { Na 
rion s SUSLIE azine alter working 
a employe comn nicatior cor litant 
for General Electric Compan) 

JAMES R. CaAmppett has accepted th 


position of deskman and reporter on the 
Cushing (Okla.) Daily Citiz He is a 
January graduate of the University of 


Oklahoma ) 





Washington—James B. Ki: 7014 47th 
Ave. N. E., Seattle 5 

West Virginia—Chark Lewir 1540 
Piedmont. Road, Charleston 

Wisconsin——-Georgs Trac 2911 E 


Hampshire St e 1] 


Mii wauke 
Wyoming t 


Ru “ii I 


amie Newspapers, Inc., Laramie 
Alaska—Charles J. Keim, University of 
Alaska, Colle; 





Hawaii—Seabron B. Calhoun, 3147 Paty 
Drive, Honolulu 
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Examining the new charter for Uni- 
versity of Utah’s Undergraduate Chap- 


ter are: lto r, Verl O'Brien, president; 
Roy Hudson, president, Utah Profes- 
sional Chapter, and Murray Moler, Utah 


SDN State Chairman. 


Utah Officially Added 
To Undergrad Chapters 
In February Ceremony 


Sigma Delta Chi 
offic ially 


59th Undergraduate 


chapter wa installed February 


11 at the Newhouse Hotel in Salt Lake 
City 

Twelve members of the University of 
Utah Men Pre Club, whose petition 


45th Anniversary 


was approved at the 


Convention, were initiated by Roy Hud 
on, president of the Utah Professional 
Chapter of Sigma Delta Chi, Utah State 
Chairman Murray M. Moler presented 


the charter to the new chapter on behalf 
of the Fraternity. Also initiated into the 
Profe 
men 

Speaking at the 
the Profe 
Sooy t< 
Van 


group 


ional chapter were 17 Utah new 


sponsored by 
Neal Van 


national president 


banquet 
ional « hapte r, Was 
SDX 


welcomed the 


rme! 
Undergraduats 
into what 
organization to 


freedom of the 


Sooy 
and the new initiate 
he termed a powerful 
preserve the idea of 
pre 

During his addre Van ketched 
the development and expansion of 
Delta Chi | beginning 


from its earlhest 
He pointed out that the major growth 


mOOoy 


Sigma 


of the Fraternity in the last two decade 
has been in the western and south 
western United State and that the 
maller universits ind college are 


coming the backbone of the Undergrad 
iate « hapte r 

Van Sooy challenged all members of 
gma Delta Chi to work by the Fra 
Tl its 


~ 


tandard explaining that only 
devotion to ict tandards would up 
hold the intergity of American journal 

Ernest Linford, f t pre 
Utah Profe 
banquet group on the 


ishing Utah Profle 


ident of the 
poke to the 
problems of estab 
onal chapter Rep 
resenting the U ersity of Utah wa 
Sterling M McMurrin Dean of the 
choo] University College of which the 


department is a 


ional Chapter 


journall ft part 


McMurrin signalled out the tremer 


ing the thinki: of all American He 
recognized Sigma Des 


ide | a il Ti wheret 
Universit of Utah tudent can be 
taught to Keep a the fact before the 
people 

Receiving the irter on behalf { the 


Ill 


Undergraduate Chapters to 
Compete for Awards 


Deadline for entries in the Hogate and 
Beckman contests for Undergraduate 
chapters of Delta Chi is 
15, 1955 

The Kenneth C. Hogate 
Achievement Contest is 
nually among Undergraduate chapters to 
timulate strong 


Sigma June 
Professional 
conducted an 


character 
in the membership of chapters and the 
Fraternity as a whole 


The late Kenneth C 


profes sional 


Hogate, chairman 


of the Wall Street Journal and a past 
national president of Sigma Delta Chi, 
provided a rotating trophy which was 


North 


permanent posses 


presented to the University of 
Dakota Chapter for 
ion in 1954 when the chanter had won it 


over four times in succession. A new 
plaque ha been provided by the Wall 
Street Journal in memory of its late 


president 
Listed in the instructions for preparing 


entries is the explanation As a Profes 
ional Fraternity (not an honorary) 
Sigma Delta Chi's strength and ability 


to fulfill its 
ism depend 
engaged in 


purposes and serve journal 
members 


rating in 


having its 


High 


upon 
journalism 


the contest denotes careful selection of 
new members and a program whic h 
helps members to prepare themselve 

for uccessful entry and a career in 


a chapter which 
high in this contest is 


and 


journalism. Therefore 
consistently rates 
achieving its objectives performing 
a most important and fundamental serv 
Sigma Delta Chi 

Ratings are based on the percentage olf 


who graduated in the last five 


ice to 


members 
yeal now engaged in journali m 

The winning chapter of the Beckman 
trophy is determined through 
judging the annual Beckman Chapter 
Efficiency Report This report is re 


rotating 


quired annually by the Fraternity and 
1 designed to timulate the develop 
ment of a well-balanced program in each 


Undergraduate chapter of Sigma Delta 
Chi 

A board of 
tional officer 


make the 


of each 


judges, made up of na 
and Profes 


award on the 


ional member 


scope and quality 


chapter professional activity 


ind basic functioning, measured in rela 


tion to the conditions and opportunities 


of its campus. A chapter which show 
industry and initiative in making the 
best of limited opportuniti will de 
erve a higher ranking than a chapter 


whose gross activity is greater but whose 


net activity in relation to its greater op 


portunitie is |e 

A rotating plaque has been provided 
by the Iowa State Chapter in honor of 
F. W. Beckman, editor of the Knoxville 


(la.) 
president who originated the contest and 
furnished the 

Penn State 


Journal, a past national honorary 
many year 


1954 award 


trophies for 
rece} ed the 





Undergraduate chapter was club pre 


ident Verl O’Brien. He expressed ap 
preciation of the student group to all 
person who he ipe d br ing Sigma Delta 


Chi to the University of Utah. O’Brien 
ingled out Professor Quintus C,. Wilson 
for leadership and encouragement and 
the University of Nevada for 


petition sponsor 


acting a 


MID-MISSOURL—January’s meeting featured 


BUCKEYE—Hal Boyle, Associated Press columnist 


UTAH..A year-long effort to assure a law for publi 


Chapter Activities 


DETROIT.Dr. Hans Tuetsch, European journalist, was 


slated to appear at Detroit’s March guest night. Members 
of the Wayne University and University of Michigan chap 
ters were invited to hear Dr. Tuetsch give them a look 
behind the Iron Curtain and explain the differences be 
tween European and United States newspapering. Previous 
meetings of the new year featured William S. Lampe, man 
aging editor of the Detroit Times, January, and Edgar 
A. Guest Jr., February 


NORTHERN CALIFORNIA—The chapter's board of di 


rectors added the collegiate chapter of San Jose State Col 
lege to Stanford and University of California chapters 
whose members have been recipients of the Northern 
California Professional Chapter’s scholarships. Other 
planned activities include participating again in the con 
duct of a 1955 legal reporting awards program, should the 
California Bar Association request assistance from the chap 
ter, and to sponsor an award in the 1955 California News 
paper Publishers Association Contest. The February meet 
ing combined guest night and initiation, topped off with 
National President Alden C. Waite and James G. McDon 
ald, former U. S. Ambassador to Israel. Massao Tsuda 
Secretary General of the Japan Newspaper Publishers & 
FAdlitors Association, the equivalent to the A.N.P.A., wa 


one of the initiate 


CENTRAL OHIO—-Annual chap 


ter meeting and election of 

officers and new directors are 

planned for the Central Ohio 

Chapter’s Fifth Annual Found 

er's Day and Ladies Night 

dinner session April 1. “Base 

ball—What I It Future?” L to r, Lishk, Kessler, 
was discussed by a panel of Trautman, Flora, Corley 
sports writer and George and Willson. 

Trautman, president of the 

National Association of Professional Baseball Leagues, 
at the January meeting. On the panel with Trautman were 
Brad Willson, sports editor of the Columbus Dispatch 
Earl Flora, sports editor, Ohio State Journal; Kaye Kessler 
sports writer, Columbus Citizen; Joe Hill, sports director 
WTVN-TV and WTVN.-Radio and Bill Corley, sports an 
nouncer, WBNS 


a three-man 
panel which unanimously decided that any economic 
benefits which the people of China have gained under 
Communist domination have been overshadowed by the 
loss of personal freedom. Moderated by Dean Earl F. Eng 
lish of the Missouri School of Journalism, the speakers 
were Prof. Maurice Votaw, School of Journalism, who 
spent 27 years in China on the faculty of St. John’s Univer 
sity and as adviser to the Chinese government: James 
Peter Chinn, former reporter for the Singapore Standard, 
and Shengfen Tsao, former personal secretary to Chiang 
kai Shek. Chinn and Tsao are graduate journalism students 
New officers of the chapter are Larry Graebner, Columbia 
Tribune photographer, president; Ralph Frede, state rep 
resentative of the National Foundation for Infantile Paral 
ysis, vice president; Francis Moritz, executive staff mem 
ber of the Missouri Bankers Association, secretary, and 
Robert Posen, sports editor of the Mexico Ledger, trea: 
urer 


and wat 
correspondent, addressed the March meeting of the Buck 
eye Chapter at Akron. The Undergraduate chapter at Kent 
State University will cooperate with the Buckeye chapter 
in an April luncheon meeting. The regular April meeting 
will feature Tony Vacarro, former White House cor 
respondent for the Associated Press and immediate past 
president of the National Press Club in Washington, D. C 


access 
to government meetings was culminated February 25 when 
the Utah legislature passed a freedom of information bil! 
Utah Professional Chapter had worked for a year to assur« 
public access to all state governmental meetings. Theron 
C. Liddle, managing editor of the Deseret News and Salt 
Lake Telegram, is chairman of the chapter's committee 


CLEVELAND—Building better mouse traps and turning the 


tables on the Cleveland Professional Chapter concerned 
Mayor Anthony J. Celebrezze at the January meeting. The 
light-hearted topics were brought to light when the Mayor 
complained about an elusive rodent in official chambers 
Jack Kennon, chief editorial writer of the News, presented 
His Honor with a golden trap, sent by a Cleveland house 
wife, and the Mayor, in turn, put two members of the 
chapter on the carpet by posing a set of humorous queries 
in turn about fashion. Complaining that this was “typical 
of what they do to me,” Celebrezze kept the two members 
busy with a barrage of questions in rapid-fire order 


NEW MEXICO—Members of the New Mexico Professional 


Chapter made close to a clean sweep of prizes in all di 
visions awarded by the state press association in con 
vention at Roswell in January. Gordon Greaves, editor of 
the Portales Daily News, took two firsts, for the best ed 
itorial and the best feature picture categories. Sanky 
Trimble, outgoing president of the chapter, took the top 
news award. Trimble recently was named Associated Press 
bureau chief for New Mexico. Carter Waid, outgoing vice 
president and editor and publisher of the Belen News 
Bulletin, won the association’s community service award, 
and Albuquerque photographer George Kew, recently in 
itiated, won the news photo division. The lower prizes, 
too, went mostly to members of the professional chapter 
Neil Addington of the New Mexican of Santa Fe and Bill 
Richardson of the Associated Press took the other first 
citations of the news division. Steve Lowell of the AP 
won one of the two honorable mentions in the feature di 
vision. There were no second or third places. Parley Jensen 
of the New Mexico Stockman magazine came in just be 
hind Greaves in the feature picture award 


MILWAUKEE—Michael Onderjka, who became a Communist 


at $50 a month for the FBI, warned Milwaukee professional 
members against distrusting Communist informers just be 
cause Harvey Matusow turned out to be a “psychopathi« 
liar.” As a result of Matusow’s lies, Ondrejka said that he 
himself has faced a lack of faith by fellow workers at 
the Milwaukee plant where he works. Escorted to and from 
work by the FBI to prevent possible Communist retaliation 
for his disclosures, Ondrejka was formerly educational di 
rector for the Milwaukee Young Progressives, a Communist 
front group. The members of the Milwaukee Theta Sigma 
Phi, professional women journalists, were guests at the 
January meeting. Pat and Ralph Graves, husband-wife 
team from Life magazine, told of their journalistic ex 
periences 


SOUTH DAKOTA~—An interview with the governor and an 


election of officers were featured at the February meeting 
of the S. D. Professional Chapter. Governor Joe Foss held 
a special press conference in his office for the group, and 
later the governor’s secretary, Bob Lee, spoke at a din 
ner meeting. Elected officers are John Gerkin, president 
Gil Zieman, vice president; Walt Conahan, secretary, and 
Aubrey Sherwood, treasurer 


COLORADO—Harrison Salis 


bury, former Moscow corre 

spondent for United Press and 

later for the New York Times, 

discussed the problems of cov 

erage behind the Iron Curtain 

at the February meeting of 

the Colorado Professional 

Chapter He also told the 

Rocky Mountain newsmen of 

the techniques attempted by 

the correspondents in circum 

venting censorship in Moscow 

New officers of the chapter in 

clude John Jameson, As 

sociated Press bureau chief in 

Denver, president; Glenn 

Prosser, Estes Park Trail pub L to r, seated, Jameson 
lisher, vice president; Houston and Crandall; standing, 
Waring, editor of the Littleton Olson and Ramsey. 
Independent, vice president; 

Claude Ramsey, Kostka & Associates, Inc., secretary; Lee 
Olson, Denver Post reporter, treasurer, and Jack Crandall, 
Denver Post news editor, delegate to the National Con 
vention 
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CENTRAL PENNSYLVANIA—Ear! E. Keyser, editor of the 
Lancaster Intelligencer Journal, was chosen to succeed 
Theodore A. Serrill, general manager of the Pennsylvania 
Newspaper Publishers Assn., as president. Others elected 
to serve with Keyser at the January meeting were James 
R. Doran, editor of the Harrisburg Patriot and Evening 
News, vice president; Nels R. Nelson of the Intelligencer 
Journal, secretary, and Millard E. Krebs, York Dispatch, 


treasurer! 


ATLANTA —Jack Tarver, general manager, Atlanta News 
papers, Inc., took over presidential duties in mid-January 
Assisting him are George Erwin, real estate editor, the 
Atlanta Journal, vice president; Frank C. Steinbruegge Jr., 
National Association of Manufacturers, secretary, and 
Richard E. Hodges Jr., Liller, Neal & Battle, advertising 
agency, re-elected treasurer 


L to r, Coonradt, Young, Waite, Miller, Rose. 


LOS ANGELES—Lewis S. Young, editorial writer of the Los 
Angeles Evening Herald-Express, was installed as pres 
ident of the Los Angeles Professional Chapter at the Jan 
uary meeting. Also taking office were: William E. Best, 
United Press Los Angeles bureau manager, vice president; 
Richard H. Miller, California Newspaper Publishers’ As 
sociation Los Angeles manager, vice president, and Frederic 
C. Coonradt, USC School of Journalism acting director, 
secretary-treasurer. National President Alden C. Waite also 
participated 


DALLAS—Promising a program of everything from a Dixie 
land band to editors, publishers and hot arguments, the 
Texas Association convention was held in March at the 
Baker Hotel in Dallas. Host chapter was Dallas which re 
cently re-elected Horace Ainsworth, editor of the Dallas 
magazine, as president. Other officers are: Bob Tripp, news 
editor, WFAA, Charles Dameron, assistant city editor, 
Times-Herald, and Russell Bryant, editor and publisher, 
Italy News-Herald, vice president; Ed DeWeese, editor, 
Drilling Contractor, secretary, and Vernon Hobart, Chance 
Vought public relations, treasurer 


LOUISVILLE—Norman Isaacs, managing editor of the Loui 
ville Times, opened the Sigma Delta Chi lectures February 
21 for journalism students at the University of Kentucky 
The series, planned by the Louisville chapter, will feature 
distinguished newspaper and radio men from the Ken 
tucky area. James S. Pope, executive editor of the Courier NORTHWESTERN OHIO— Frank 
Journal and the Louisville Times, was scheduled for the R. Kane, labor reporter for 
first March lecture, speaking on “Editorial Production the Toledo Blade, was award 
Problems.” Others, appearing in order, included Edgar ed a plaque for distinguished 
Arnold Jr. managing editor of the Madisonville Mes journalistic service in 1954 by 
senger;: Richard Oberlin, news director of Radio Station the Northwestern Ohio chap 
WHAS and WHAS-TV; Ed Templin, promotion manager ter. The award, made annual 
of the Lexington Herald-Leader: Floyd Edwards, assistant ly by the chapter, was based 
managing editor of the Louisville Times: Richard Ren on Kane reporting of CIO 
neisen, Louisville public relations consultant; S. C. Van and AFL labor news. Officer: 
Curon, manager of the Harlan Daily Enterprise; Maurice elected at the January 
K. Henry, general manager of the Middlesboro Daily News ing were John 
Gordon Englehart, night city editor of the Courier-Journal itorial writer, Toledo Blade 
J. T. Norris, president and editor of the Ashland Daily president; Robert Krieghoff 
Independent; Oliver S. Kash, editor of the Cynthiana Radio Station WTOL, vice 
Democrat and Dudley H. Taylor, editor of the Kentucky president; Kenneth Hamel, Owens-Illinois Glass Co 
New Era, Hopkinsvill retary, and Jack Paquette, also of O-I, treasurer 


meet 
Harrison ed 


For Outstanding Service 


istrative assistant to President Dwight turned recently from nearly four years 
Eisenhower, received a honorary dos in Europe as agricultural information 
tor of laws degree from Kansas State consultant with the Foreign Operations 

About Members College in February Administration 
FRANK E. Gannett, president of the FRANK ANGELO was named managing 
Gannett group of newspapers and a Cor of the Detroit Free Press to su 
Following the three-day seminar, a nell graduate and trustee, will be hon ceed Lee Huts, former national SDX 
conference of representatives of Texa ored by a new student health clinic to president, who became vice-president of 
newspaper associations and Texas jour be built at Cornell University. Funds for the Knight newspapers. Angelo has been 


| the clinic will be provided by the Gan assistant executive editor. Brewsrrer 


Personals 


—— D 


editor 


nalism educators was held to plan way 


of attracting more top-grade young jour 
nalists to the newspaper business. SDX 
members participating in the conference 
included Joun H. Murpny of Houston 
TDNA §secretary-manager VeRN SAN 
FORD, secretary-manager of the Texas 
Press Association; Professors WARREN 
Acer, Texas Christian University; Don 
ALD BurcuarD, Texas A & M College; 
MARTIN Reese, Southern Methodist Uni 
versity; FrRaAnK Ricier, Texas State Col 
lege for Women; C. E. Suurorp, North 
Texas State College; W. J. Tuomas, Bay 
lor University; Paut J. Tuompson, Uni 
versity of Texas, and Bruce UNperwoop, 
University of Houston. Others were Wau 
Ter R. Humpurey and A. Par DANIEeLs, 
state president of the Texas Association 
of SDX 

Kennet B. Butwer, president of the 
Wayside Press, Mendota, IIll., presided 
over the production and layout sessions 
of the Oklahoma A & M College’s ninth 
annual industrial short 
held in March 

Frep A. Seaton, former Kansas and 
Nebraska newspaperman and now admin 


editors course 
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nett Foundation 

Among the guest speakers appearing 
at the tenth anniversary session of the 
Georgia Radio and Television Institute in 
January were Outver GRAMLING, assistant 
general manager in charge of radio-TV 
for the Associated Press; Jack WeLpon 
AP’s executive representative for Geor 
gia, Alabama and Florida: Lew Haw 
Kins, Atlanta AP bureau, and Bos Con 
SIDINE INS 
and radio-TV commentator 

Cuartes L. Warp, news editor of the 
Poteau (Okla.) News and Water M 
Harrison, North Star (Okla.) publisher, 
were guest speakers at the Oklahoma 
City Chamber of Commerce forum in 
January. The affair features 5 
minute “capsule editorials” by four ed 
jtors 


Layne Beaty is the new chief of the 
tadio and Television Service for the 
U.S. Department of Agriculture. He suc 
ceeds Kennetu M. Garen who became as 
sistant to the director and information 
officer of the Agricultural Conservation 
Program Services of USDA 


correspondent, columnist 


annual 


Seaty re 


Campse..L, former president of the De 
troit chapter of SDX and executive city 
editor, was named an associate editor 
Freo OLMSTED was promoted to city ed 
itor 

Pui. SrecMan, secretary of the Detroit 
Professional Chapter, has been named 
public relations manager for McCann 
Erickson’s Detroit office. He formerly 
was associate editor of Motor News, 
monthly publication of the Michigan 
Auto Club 

Lawrence G. Hauck has been appoint 
ed an assistant news editor of the New 
York Times. Hauck had 
foreign editor and 
news editor of the 
bureau 

Ricnarp E. Snow has accepted a posi 
tion as account executive for the publi 
relations firm of Connell & Pierson, 
Chicago 

Lt. Rocer D. KULLENBERG is on special 
assignment at Camp Hale, Colo., where 
he is covering “Exercise Hail Storm” 
for the public information office of Fort 
Carson, Colo 


been assistant 
formerly was night 
Times Washington 





Te atin 
Deane 


executive 


Central 
krnie €, 
SPN 


Turner 


Installation: Il to fr, 
v.p.t James A. Byron, 
councilor; Thomas E. 
Walter R. Hum 
past national president, 
Daniels 


Issociation 


president; 
phrey, SDX 
and A. Pat 
SDN 


president, Texas 


Central Texas Ceremony 
Ups Professional Total 
In January Installation 


Walter R m , past national 
president of igma Delta Chi and edito 
of the Fort Worth Pre wa installing 
officer at the Central Profe ional 
officia tallation January 
The sdditior of the 
cream the tota 
groups to 44 

The new cl ipter I 


I Aa 
Chapter 
new chapter 

imber of Profe ional 
rmaliy received it 
charter at a dinner program at Baylor 
Universit Williamsburg 
main speaker for the 
A. Byron, new 
ti WBAP 


in J 


Room wher 
event was Jame 
editor of Radio-TV sta 
Fort Worth 

frank address, told the 
group that if America new 


papel ra 
dio and televisior 


communication media 
are to escape the threat of governmental 
upervision, the must do some real soul 
vearching and ell policing 

He said that even though the American 
people are the best informed in the 
world today We ire not 
informing then he 


adequately 
hown that 
on in mportant i ue regarding 
America lore policy, 30 per cent of 
the public is total inaware of the mat 
ter 15 per cent barely know of it, and 

| icquainted with 


ear h ha 


ues as the Mar 
16 cent of 
it 10 
as words, and 

inswer ome ery 
ibout it.” Byron raised 
vhether news media ar¢ 
ch time and importance 
the Sheppard murde1 
ud Made a hithert 
national name famil 
ad Doing a better 
ver to the ¢ 
mental control rhe iid 
ed it the ceremon'\ 
Turner, chief of the 

if the Dallas Mor 

! ’ Deane 


verpre ent 


Personals 


About Members 


everal SDX 
profe 
educator 


ity of Wisconsin 


members were among the 


leading nalm journalist and 
who took part ir 
School of 
Golden Celebration in Feb 
Marquis CHILDs yndicated fea 
lumnist, addressed the guests at 
anniversary Kennetu E. O1 
of Medill School of Journalism 
WitttaAm A. Sumner, University of W 
consin Journalism professor, and Grant 
M. Hype, agricultural 
Wisconsir 
Willard Ble yer! 


of Journalisn 


dinner 


ON, dear 


journalism profes 
aluted the late Prof 
founder of the UW School 
Other SDX members par 
two-day affair were 
Keart, UW professor of ag 
Frep SAPPINGTON 
Marinette (Wi Eagle 


or at 


ticipating wu the 
Bryant E 
ricultural journalisi 


publisher of the 





Record Claimed 


A. Q. Mitxer, publisher of the Belle 
ille (Kan.) Telescope, ha 
claim for the SDX family 
journalists. He has four sons in jour 
Sigma Delta 


made a 
record of 


naiisn all 
Chi 
Cari, head of the Wall Street Jour 
nal on the Pacific coast and past na 
ident of SDX, was recently 
ident of the Los Angels 
Commerce, one of the 


members of 


tional pre 
elected pre 
Chamber of 
largest in 

A. Q. Jr 
in publishing the San 
Newspapers, Calif 


20 year ago 


the country 

ociated with Carl 
Gabriel Valley 
went to California 


now a 


where he became the 


general manage! ot the Ontario 
(Calif.) Daily Report 

Merie and LuMan, the two yo 
on busine manager and editor of 
the Belleville Kan.) Telescone, have 
been editing and managing the Old 
Home Paper for more than ten year 
and placed it at the top of the Kansa 
weeklie 

The y all had 
Home Paper, and each, in turn 
completing their journalistic course 
managed and edited the Tele 

A. @. Sr. has been in the 
ing busing for 80 year 


inger 


training on the Old 
alter 


cope 


publisl 








Write for Your Complete Uhustrated 


SIGMA DELTA CHI 


Insignia Price List 
Oficial Jeweler 


L. G. BALFOUR COMPANY 
Attleboro, Mass. 

















Star; Witt1am T. Evsue, publisher and 
editor of the Madison (Wis.) Capital 
Georce Tracy, managing editor 
Milwaukee Sentinel; Don ANbeER 
SON publi her of the (Madison) Wisco 
sin State Journal Louis P LOCHNER 
author and former foreign correspondent 
Rex KARNEY, associate editor of the Wis 
State Journal; Lioyp LEHRBAS 
director of Overseas Information 
Program and presently 
to U. S. Secretary of the Arm) Prof 
Frep Sresert, director of School of Jour 
nalism, University of Illinois; Dr. Ratpu 
D. Casey, director, School of Journalism 
University of Minnesota; WALLAcE MEeyvEerR 
of Meyer Reinecke and Finn, Chicago 
WILLIAM Enver, Durand (Wi Courier 
nd Wedge, and Prof. Frank THAayver, UW 
School of Journalism 

Revusen W. STRICKLAND is direc 
promotion and research for John Wi 
In Evanstor Illinoi 
The Hotel Mo thly He Wa formerly 
a int editor of Chey 

Putman Put 


Times 


of the 


consin 
former 


pecial assistant 


pub isher 


lication 


SDX Headquarters Offers 
15th Convention Speeches 


An opportunity to hear the important 
peeches at the 45th Anniversary Con 
vention in Columbus last November ha 
been provided by National Headquarter 
of Sigma De Ita Chi Recording both 
tape and platter are available by rental 

Charges of $1 plu 
ich speech will be made 


mailing cost 
Order 

wire recorder 
tile the 


ay ailable 


peed of 35% 
phonograph peed of 33 
The following speeches are offered 
Keynote Address by John Cowles, pub 
isher of the Minneapolis Star and Trib 
une, and past national hs 
ident 


norary pre 


a Good Career?” Rich 
ird Slocum, president 
papers Association and general manager 
of the Philadelphia sulletin 

Canon 20,” Alexander “Casey” Jones 
Syracu ‘ Herald 


Is Journalism 


aa 
American New 


executive editor of the 
Journal 
Writing 


editor of the 


Interpretative Carl Lind 


trom, executive Hartford 
Time S 
tight to Privac y 
director of the Ohio 
chool of journalism 
Headlines and Deadlines in Asia 
Frank Bartholomew, vice president and 


manager, Pacific Area, United Pres 


Jame E Pollard 


State University 


Dues Policy 


Effective last year 


ter began 


National Headquat 
ending national due tate 
ments ($5) to 
ba I If a 
three years in arrear he will be droppe d 
from the Fraternity. Reinstatement i 
available only on payment of back dus 
Members must pay current nationa 
due to belong to a Professional chapter 
ittend convention, or hold national office 
Life ubseription to THe QuimLi 
dues paid ‘for life (Key Club) may 
ecured at the combination rate of 
The membership fee, at 
itiation, has never included and doe 
include dues paid for life. Nor 
include the 


all members on a calendar 


member becomes more thar 


time of in 


not now 
does the 
cost of an emblem. These are available 
through Headquarte1 55 East Wacker 
Drive, Chicago 1, Ill 
In a referendum vote 
20 1954, the National 
amended by the 
the present fees of 
graduates. Thi 
hip in good 
to THE QUILI 
calendar yeal 
graduate member graduate or le: 
chool. The fee for Prof 
didates is $25 and _ include national 
membership in good standing and a sub 
cription to THe Quit for a term a 
prescribed by the Executive Counci 
These fees and polici became effective 
July 1, 1954 
Currently, if a member i dur 
ing the first half of the year, the fee 
Qum I 
paid to the end of the year 
econd half of the 
includes due and QuImLI ub 
paid for the remainder of the year and 


the next full calendar year 


membership fee 


completed June 
By-Law were 
tablish 
Under 


member 


chapter to € 
$17.50 for 
now include 
tanding and a 
expiring at the 


ubscriptior 
end of the 


during which the Under 


includes due and 


during the 


cription 
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Personals 


About Members 


GEORGE 
HADDAWAY 
editor of 
Flight 
azine ré 
cely ed an 

ipprecia 
tion plaque 
from Texa 
members of 
Sigma Delta 
Chi at a re 





lunch 
eon meeting 
in Dalla 

Haddaway 
president of 


the Dalla 


cent 


1954, was honored 


chapter in 


for outstanding service to both the chap 
ter and the field of journalism. Presenta 
tion of the plaque wa made by Paut! 
JONES, vice pre ident of the Texa SDX 


Association 
Ray H 


ricultural 


BuRLEY, associate editor ag 
Oklahoma A & M Col 
lege, is on a two-year leave to work a 
editor at the Imperial Ethiopian College 
of Agriculture and Mechanical Arts, Ad 
dis Ababa, Ethiopia. He will return to 
Oklahoma A & M at the end of his leave 

James K. Coiiins, Jr. has returned to 
his reporter job at the Willoughby 
(Ohio) News Herald. While in the Army 
he was a member of the First Arme 
Division p n office at Fort 
Hood Te Xas 

RicHarp S$ 


Knox, Ky 


cience 


red 
iblic informatk 
tationed at Fort 
Army in 


Croy } 


after entering the 


December. Previous to that he served a 
editor of the grooklyn-Parma Neu a 
Greater Cleveland weekly 


Epcar M 
St. Loui 


has been nan 


Cricier, night editor of the 
Globe-Democrat for ix yealr 
ied a istant to the pre ident 
and director of public relations at Cen 
tral College, Fayette, Mo. He also wil 
be re por ible for affair at the 
Methodist in 100th 
year. Crigler, an alumnus of the 
published newspapers at Nevada, Mo 
and Princes e, Ill 
e Globe-Democrat 
Dwight D. Eisenhower ha 
JoHN A. HANNAH, president 


alumni 
titution now i! it 


college 


n 
and at sowen 
he joined th 

Pre ident 


appointed Dr 


of Michigan State College i ember of 
the Cor ttee for the White House Cor 
ference Educatior part ta national 
plan to er t citizen acti to improve 
educatior 

Joun H. McCoy has bee ippointed d 
rector f the Sche 1 J 4LLSIY it 
the University of Southern California 
He will be assisted | Frepertc C. Coon 


RADT, who has bee acti 
the past eal 


director tor 


Ricuarp W. Jupy has accepted the p 
tion of editor of the Lincoln-Mercur 


Ne house rgan for the Lincoln-Mer 
cur i at Robert Mo. He for 
ne was edit f the week Aledo 


(Ill.) Timeg Record 


Lr. Hersert A. MICHELSO? participat 
ing in Exercise Follow Me mulated 
itomic warfare maneuver, at Fort Be 
ning, Ga. He is regularly; tationed at 
Fort Knox, Ky., with the llth Armored 
Caval Regiment Headquarter ( 
pa is a public informat fice 

Lt. Joun K. Scuutre, a g1 te of the 
[ r t f Mian ist June, has bee 

S ( ps Pictoria 
Cente Ls Island Cit N. Y. The 
former editor of the UM Tempo magazine 
THE QUILL for April, 1955 
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Memorial Committee 
Formed to Honor 
Deceased Member 


Ep Hercer, Ep Smason, Sy 
HOLLEN HyNDMAN and Roy 
ent and former students and members 
of the SDX undergraduate chapter at 
Illinois, are members of a committee in 
charge of a memorial fund, honoring the 
late J. T. Tresrtcock 

Trebilcock, SDX chapter adviser and 
associate professor in the S« hool of Jour 
nalism at the University of Illinois, died 
recently of a heart attack 

The fund will be used to furnish a re« 
reation and meeting room for student 
in the School of Journalism. The 
will be named the J. T 
morial tudent lounge 

Contributions to the 
to the University of 
tion, 226 Illini Union 
marked for the J. 7 


morial Fund 


ADELMAN, 


SMALL, pres 


room 


Trebilcock ne 


fund may be sent 
Illinois Founda 
with the check 
Trebilcock Me 





Founders’ Day—April 17 


Sigma Delta Chi 
is April 17 
uate and 
planning 
Fraternity founding 
place at DePauw University 
castle, Ind., April 17, 1909 

Seven of the 10 original 


46th Anniversary 
Many of the Undergrad 
Profe 


spec lal 


sional chapter are 
observance of the 
which took 


Green 


founder 
remain active in 


ome phase ol jour 
nalism. Marion H. Hedges is with the 
Information Division of ECA, Wash 
ington, D. C., while Edward H. Lock 


wood is associated with the American 
Y.M.C.A. Service Claremont, Calif 
Publisher of the (Ind.) 
Star and News is Eugene C. Pulliam 
and LeRoy H. Millikan is with the 
State Department of Public Welfare 
Indianapoli Ind 

Paul M. Riddick is a 
the La Grange (Ind.) Standard and 
Neu On the retired list are William 
M. Glenn, formerly with the Star 
Sun, Miami Beach, Fla., and L. Adi 
Hutchens, formerly with the History 
Department, New Trier High Schoo 
Winnetka, Ill 

Deceased founder are 
Clippinger, Fletcher 
Indianapolis, Ind.; Charles A. Fisher 
head Extensior Di ion Univer ty 
of Michigar ind Laurence H loar 


tandard & Poor New 


Indianapoli 


ociated with 


Gilbert G 


American Bank 


president 
York Cit 











and publicity director of Miami Stadiur 
recent complet« i the Das officer 
ourse at Ft. Mor ith, N. J 

Rosert C. Heypa, formerly publisher of 
the Santa Clara Calif.) Journal, ha 
joined the staff of Frep Wirrner Adverti 


ing a ice president Prior to enterit 
d 


the publishing field, Heyda 


rector of public relatior i ivert 
for Frontier Air ‘ Denver, ¢ iT 
Va ice pl lent f the Jo W. Hick 
Organizatior { Chic 0 
NorMAN WEISSM I been appoint 
ecretal f the De tment of Air P 
it ( tr , York Cit He v 
direct public relator for the dey 
nent Wel l i! A, f rmeriy with trie 
editoria taff { Factory Managemen 
and M te ‘ McGraw-Hill put 


Vil 





fmong those present for the Texas 


1 & M Installation Ceremonies were: 
l to r, Walter Humphrey, Ralph Cole, 
John Ben Shepperd, David H. Morgan 
and James Byron, 


Texas A & M Chartered: 
National Totals 104 


Texas A & M 
star tate 


College 
sixth collegiate chap 
ter of Sigma Delta Chi on February 18 
when 20 junior and senio1 


received the 
Lone 


tudents were 
initiated and presented with their char 
ter 

Walter Humphrey 
Worth Press 


ceremonle 


editor of the 
presided at the 
and 


Fort 
Initiation 
toastmaster at the 
Byron 


was 
banquet, Jame 
Fort Worth’s radio station WBAP 
member of the Fraternity’s national exec 
ented the charter to 
ident Ralph Cole 


news director of 


and 
utive council pre 
Chapter Pre 

Victor E. Bluedorn 
of SDX, welcomed the new chapter on 
behalf of the national office, and A & M 
College President David H. Morgan con 
gratulated the chapter on becoming the 


college first Greek-letter 


executive director 


profs ssional 

fraternity 
Journalism 

D sJurchard 


partment 


Department Head Donald 
poke on behalf of that de 
Others on the program 


were 
Gene Robbin president, Texas Gulf 
Coast Professional Chapter of SDX, and 
A. Pat Daniel president, Texa A 
ociation of Sigma Delta Chi 
The « ening main peaker was John 
Ben Shepperd, Attorney General of 
Texa 
Show me a journalist and I'll show 
ua hard-boiled idealist with deep 
e for hi ountry and an urge for 
elf expre lor in other word a kind 
of loud patriot were Shepperd’s first 
A ! tefore he had finished speaking 
he left litthe doubt in the minds of the 
nore than 100 listeners as to his degree 
f appreciation for the journalist's role 
in our American way of life 
As a public office holder Shepperd 
id I have een a great deal of good 
overnment ind I have een some pretty 
bad example of misgovernment, and I 
iy that the pre make all the dif 


ference 





SIGMA DELTA CHI 


Nola 


NEWS 


Managing Editor Murchison 


Chapter activities, and 


other Fraternity news should be sent 


personals 


to National Headquarters, 35 East 
Wacker Drive, Chieago 1, IL. Mem 
bers should be identified by listing 


their chapter and initiation or grad 
uation date. 








48 miles under 
the sea... 


... that’s the record-breaking length of this new pipeline under the Gulf of Mexico 


beneath th 
doubl kh 
there and 


to SOOO 





~ 


see san vanities of  @SOCONY-VACUUM 
SOCONY-VACUUM OIL COMPANY, INC. 


and Affiliates: MAGNOLIA PETROLEUM CO., GENERAL PETROLEUM CORP 
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A Story So Old it’s New! 
= 


Johns-Manville is unfolding a story that is fifteen million 


years old and it’s making more news every day. 





It’s the story of diatomite—the fossilized remains of tiny 


microscopic plants called diatoms. Diatomite today 






is used in filter aids for clarifying such materials as sugar and 
many beverages, oils and chemicals, such “wonder” drugs as strepto- 
mycin, terramycin and aureomycin; fillers for paints and 


varnishes; high temperature insulations and countless other uses. 


Ze ee ; T he J-M diatomite ’ de posit at Lompoc, California, formed during 
if £ the Mioce ne Lge, is the large st, h igh purity deposit m the world. 


Recently we invited the California Press to see our 
NSS diatomite quarry and mill. We didn’t realize that a 


story 80 old could be new. But it was. 


We answered thousands of questions about the diggings 
in the “White Hills” of Lompoc. Here was a subject 

~ as topical as our asbestos mines in Canada and Southern 
Rhodesia, our wood pulp operations in Miss issippl and Virginia, 


and our industrial research projects at Manville, eds 





ig We're always ready to help, if you would like to know about 
| Zes LP these things or any other of the more than 
iS 7 J , L,00 different lines of products in our 25 planis and mines 


in the United States, Canada and Africa. 







J VU calla 


it Celite®. 





Johns-Manville Corporation, 22 East Fortieth Street, New York 16, N. Y. 
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kditor & Publisher 


YOU » nine 


YOU! Every newspaperman finds an indefatigable 
working partner in this magazine. Publisher, editor, 
mechanical superintendent ad manager, circu 
lation man, syndicate buyer whatever your line! 
Week in and week out, you'll stay well-informed on 
every tacet of the business here in EDITOR & 
PUBLISHER At only *6.50 a Yeal it pays to 
read it! 

YOUR JOB! Maybe you'd like to swap it for a 
better one. Or maybe you like yours fine, but have 
an opening for a capable assistant, or need more 
help in the department. No matter what your job 
problem, if it's in the newspaper field, you'll find 
a solution in the Classihed section of EDITOR 
© PUBLISHER 

YOUR PLACE IN THE SUN! Want a better m« 
dium to sell advertising space? Are you promoting 
public relations, newspaper equipment, syndicate 
features, radio and TV equipment? Then look no 
further! EDITOR & PUBLISHER 1s the market 
place for both maker and user of newspapers. If 
you sell to eithes buy it! 

EDITOR &% PUBLISHER includes these services 
International Year Book, Linage Tabulation, An 
nual Syndicate Directory, Mechanical’ Tabulation 


Issue 


The spot news paper of the newspaper and advertising fields 


EDITOR & PUBLISHER 


Times Tower, Times Square 
New York 36, N. Y. 


Subscription rates—$6.50 in U.S., posses- 


sions, and Canada: all other countries. $10.00. 





